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Mounjaro sales bulkup
60%ondosageupgrade
Sanket koul
NewDelhi, 8 June

Sales of Mounjaro, Eli Lilly’s blockbuster
weight loss and diabetes drug,
surged60percentinMay,forasecondfull
month since its launch in India. It logged
valuesalesworth~12.61croreinMay,com-
paredto~7.88croreinApril.

Thebumperrise,sinceitslaunchinthe
country in March, was due to the rising
demandforthedrugandpatients’gradual
shift towards its higherdosage, according
to market research firm Pharmarack. In
May,volumesalesof the5milligrams(mg)
doseofthedrugclimbed2.5times.

The drug is currently available in two
injectabledosageforms—2.5and5mg.Itis
prescribedprimarilyforpatientswhomeet
certain clinical criteria related to obesity
and diabetes. data suggests that while
value and volume-wise sales for the 5mg
formofMounjarohavemorethandoubled
fromApril toMay, outperforming the sale
of2.5mgdosageinMay.

Mounjaro 5 mg sales rose from 9,380
units in April (valued at ~3.08 crore) to

22,940units inMayvaluedat~7.53crore.
Forthe2.5mgform,thedemandgrowth

wasrelativelymutedat19,350unitsinMay,
up from18,270units the previousmonth.
Sales value forMay for the 2.5mg dosage
was around ~5.08 crore in May, up from
~4.8croreinthepreviousmonth.

Growthinthe2.5mgdosageindicatesa
consistent rise in new prescriptions.
Patients start with the 2.5 mg dose after
whichthedosageisslowlyincreased.

“Existing patients are upgrading to
higherdosesafterfourweeks,whereasnew
patients are also onboardingMounjaro in
goodnumbers,”SheetalSapale,vice-presi-

dent (commercial) at Pharmarack, said.
TreatmentwithMounjaro is initiatedwith
the lowest availabledosage form (2.5mg),
which is administered subcutaneously
onceeveryweek.

“The starting dose is usually main-
tained for the first four weeks to help the
patientadjustandminimisepotentialside
effects,”SukhvinderSinghSaggu,director
for Minimal Access, GI and Bariatric
Surgery at the CK Birla Hospital, delhi,
said. After this initial phase, the dose is
escalated to 5 mg weekly, as the weight
loss outcomes tend to be more pro-
nouncedat this level.
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Amidintensecompetition,
Berger’sgrowthinQ4was
aheadofpeers.Whatdid
youdoright?

Wedidn’tdoanythingn
dramaticallydifferent.But
ournetworkexpansionwent
offwell.Wedida fairlygood
jobonthepainter-contractor
front.And,we launcheda
fewinterestingproducts.
our initiativeofgoing
deeper intourbanmarkets
wherewehaveaweakpres-
ence–Pune,Mumbai,Ben-
galuru,Chennaiand
Hyderabad–yieldedsome
results.Therefore, inspiteof
increasedcompetition,we
hadarelativelybetter
growthrate thanallother
players in the industry.on
the industrial side,weare the
leaders inprotectivecoat-
ingsandtherewassome
increasedactivity in the
area.Wegot someof that
advantage.

Youaddedfeetonthe
ground.Whatwasthe
addition?

Thatwasprimarily for then
urbanmarkets.Weadded
about 10percent inFY25.
Theresultswillbe felt in the
currentyearandthenext.

Giventhecompetition,
wouldn’t ithavebeeneasier
togainmarketshare ifyou
hadstayedthecourseon
AkzoNobelacquisition?

Thesearecalls thathaven
tobemadewitha lotof
thought.Forus, itwould
havehelped toaddsome
salesquickly.But thecost
involvedwas toohigh.

Doyouthinkthesame
resultscanbeachieved
throughorganicexpansion?

Weare thenumber2n
brandby far in thedecor-
ativesegment.Butournet-
worksize isone-thirdof the
leader. So,mybrand is
knownbutproductsarenot
available inmanyplaces.
Just increasing theproduct
presencewill givehigher
coverageandpenetration—
it’sdoableorganically.
Acquisitionsareahighrisk
strategy; thereareadvan-
tages inutilisingone'sown
strengths.

Fororganicexpansion,you
are investingabout~2,500

‘Berger is number 2 by amargin
in the decorative paint space’

crore inthenext three
years?

Yes,wewillbe increasingn
capacitybyalmost 30,000
metric tonnespermonth.
That ismore thanenoughfor
ourneeds.

It isbelievedthatJSW
Paints ispoisedtoacquire
AkzoNobel.Doyousee
thefight fornumber2 inten-
sifying?

The fight for number 2n
is not intensifying; the
fight for number 3 is going
to intensify between
Kansai Nerolac, Birla and
JSW.Number 2 position is
too far off –wewill have a
turnover of ~20,000 crore
by 2030. The big fight is for
the third.

What is thebusinessout-
lookforFY26–isurban
demandpickingup?

Notso far–demandisn
sortof static.FromQ3FY25 to
Q4FY25, therewassome
improvement.ButQ1FY26 is
likely tobeonsimilar lines to
Q4FY25.WeexpectQ2FY26
tobebetterdue toanearly
diwali inSeptemberand
further improvement inQ3.
overall, inFY25,wehada

volumegrowthofabout8
percent.Butourvalue
growthwasonly2percent
due topricedropandchange
inproductmix.Weshould
have8-10percentvolume
growththisyearaswell.And
valuegrowthshouldbe5-7
percent.Andonce thisyear
isover, competitionwould
havestabilisedandthen it
wouldbenormalisedgrowth
foreveryone.

Is theearlyonsetofmon-
soonadampener?

Theearlyonsetmayn
somewhat impact theMay
sales forall companies.But
onayearlybasis, itwon’t
impact thesegment.

Youtookapricehikeof1.5-2
percent inQ4.What is the
outlookonprices?

Weincreasedprices inn
Novemberandgot the
advantage inQ4. Idon’t see
furtherhikes—partly
because rawmaterialprices
arebenign.

&
Berger Paints India’s revenuegrowth in the fourth
quarter of 2024-25 (Q4FY25)was the strongest in
fivequarters, aheadof other listedpaintmajors.

In an interviewat its newheadquarters inKolkata,Managing
director (Md) andChiefExecutiveofficer (CEo)AbhijitRoy
tells Ishita AyanDutt in Kolkata onwhat clicked for the
company.Edited excerpts:

CCPA’sdarkpatternadvisory sent to50ecomplayers
India’s consumer protection
watchdog Central Consumer
Protection Authority (CCPA)
recently issued an advisory to
over 50 online platforms,
asking them to eliminate dark
patterns and conduct self-
audits inthreemonths.

The directive was sent to
notjustthee-commercegiants
such as Amazon and Flipkart,
but also to travel aggregators,
food-techplatforms, ride-hail-

ing firms, meditech start-ups,
streaming services and
companies.
BusinessStandardreviewed

a copy of the June 5 email,
whichnotedongoinginstances
of dark pattern use despite
existing guidelines. In some
cases, the CCPA said it had
issued notices. The advisory
citedRule4(9)oftheConsumer
Protection (E-Commerce)
Rules, 2020, which mandates

thatconsumerconsentforpur-
chases must be explicitly
obtained — not recorded
throughpre-tickedcheckboxes
orsimilarmechanisms.

Flipkart said the company
welcomestheCCPA’semphasis
on fostering online consumer
confidence. “We constantly
keep assessing and self-audit
requirements to ensure com-
prehensive and timely com-
pliance, and we see this

advisory as a reaffirmation of
the values already central to
our FlipkartMarketplace Plat-
form.” Business Standard
wrote to platforms including
Amazon,Meesho,Apple,Uber,
BookMyShow,Paytm,Namma
Yatri, Meta, Nykaa, Zomato,
Swiggy, BigBasket, Tata 1mg,
andSnapdeal.However, these
queriesdidnotelicitaresponse
till thetimeofgoingtopress.
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RECORD DATE FOR INCOME DISTRIBUTION CUM CAPITAL WITHDRAWAL (IDCW)
NOTICE is hereby given that Sundaram Trustee Company Limited, the Trustee to Sundaram Mutual Fund, has declared Income Distribution
cum capital withdrawal (IDCW) on the face value of ` 10/- and ` 1,000/- under the following schemes:

# Or subsequent business day if the specified date is a non-business day.
* Income Distribution will be done/IDCW will be paid, net of tax deducted at source, as applicable.

Pursuant to the payment of IDCW, the NAV of the scheme will fall to the extent of payout and statutory levy, if applicable. The IDCW payout
will be to the extent of above mentioned IDCW per unit or to the extent of available distributable surplus, as on the Record Date mentioned
above, whichever is lower. Past performance may or may not be sustained in future. All unitholders under the IDCW Option of the above-
mentioned schemes, whose name appears on the Register of Unitholders on the aforesaid Record Date, will be entitled to receive the IDCW.
The above stated quantum of IDCW and the Record Date were approved by the Board of Directors of Sundaram Trustee Company Limited vide
their circular resolution dated June 06, 2025.

NOTICE

For Sundaram Asset Management Company Ltd
Place: Chennai R Ajith Kumar
Date: June 09,2025 Company Secretary & Compliance Officer

For more information please contact:
Sundaram Asset Management Company Ltd
(Investment Manager to Sundaram Mutual Fund)
CIN: U93090TN1996PLC034615

Corporate Office: 1st & 2nd Floor, Sundaram Towers, 46, Whites Road,
Royapettah, Chennai-14.
Contact No. (India) 1860 425 7237, (NRI) +91 40 2345 2215
www.sundarammutual.com

Regd. Office: No. 21, Patullos Road, Chennai 600 002.

Mutual Fund investments are subject to market risks, read all scheme-related documents carefully.

Scheme Name Plan Option Record Date# Amount of IDCW*
(` Per Unit)

NAV per unit as on
June 05, 2025 (Rs.)

Sundaram Conservative Hybrid Fund Direct Quarterly-IDCW 0.360 21.5703

Regular Quarterly-IDCW 0.325 19.4694

Sundaram Corporate Bond Fund Direct Quarterly-IDCW 0.343 20.3133

Regular Quarterly-IDCW 0.332 19.6824

Sundaram Money Market Fund Direct Quarterly-IDCW 0.19 12.8784

Regular Quarterly-IDCW 0.188 12.7919

Sundaram Short Duration Fund Direct Quarterly-IDCW 0.261 15.3644

Regular Quarterly-IDCW 0.255 15.0088

Sundaram Medium Duration Fund Direct Quarterly-IDCW 0.401 27.6275

Regular Quarterly-IDCW 0.198 13.5896

Sundaram Equity Savings Fund Direct Quarterly-IDCW 0.42 25.1046

Regular Quarterly-IDCW 0.289 17.2284

Sundaram Ultra Short Duration Fund Direct Quarterly-IDCW 18.017 1222.0409

Regular Quarterly-IDCW 17.302 1169.3056

Sundaram Low Duration Fund Direct Quarterly-IDCW 21.800 1272.1049

Regular Quarterly-IDCW 21.077 1227.1249

Sundaram Liquid Fund Direct Quarterly-IDCW 17.259 1165.8055

Regular Quarterly-IDCW 17.188 1160.2755

June 11, 2025
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FORM NO. CAA.2
[Pursuant to section 230(3) and rule 6 and 7]

CP(CAA)/30(CHE)/2025 and CP(CAA)/ 36(CHE)/2025
in

CA(CAA)/55(CHE)/2024 and CA(CAA)/ 54(CHE)/2024

In the matter of Scheme of Amalgamation between
ACSEN TEX Private Limited (Petitioner/ Transferee Company)

AND
RASI G-Energy Private Limited (Petitioner / Transferor Company)

AND
their respective Shareholders and its Creditors

ACSEN TEX PRIVATE LIMITED.,
CIN: U17111TZ1996PTC028337,
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India.

…Petitioner / Transferee Company
RASI G-Energy Private Limited
CIN: U40105TZ2003PTC028334
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India

…Petitioner / Transferor Company

NOTICE is hereby given that the Company Petitions under Section 230
to 232 and other applicable provisions of the Companies Act, 2013
seeking an order for sanctioning the Scheme of Amalgamation between
ACSEN TEX Private Limited (‘Transferee Company’) and RASI G-Energy
Private Limited (‘Transferor Company’) and their respective Shareholders
and its Creditors (“Scheme”) was presented by both the Transferee and
Transferor Companies on 07-05-2025 and 28-05-2025 respectively and
the said Petitions were admitted by the Hon’ble National Company Law
Tribunal, Chennai and fixed for hearing on June 25th, 2025, before the
NCLT, Division Bench (Court – I), Chennai.
Any person desirous of supporting or opposing the said Petition should
send to the Petitioner Companies’ Advocate at the address mentioned
below, notice of his/her intention, signed by him/her or his/her Advocate
along with the appropriate authorization, with his/her name and address,
so as to reach the Petitioner Companies’ Advocate not later than two days
before the date fixed for hearing of the Petition. Where he/she seeks to
oppose the said Petition, the grounds of opposition along with a copy of
his/her affidavit shall be furnished with such notice.
A copy of the Petitions will be furnished by the undersigned to any person
requiring the same on payment of the prescribed charges for the same.

(Under Rule 16 of the Companies (Compromises, Arrangements and
Amalgamations) Rules, 2016)

Sd/- Mr. K.R.Samratt, Advocate
Advocate for the Petitioner Companies

No. 260, New Addl. Law Chambers, High Court Buildings, Chennai-600 104.

Dated : 07-06-2025
Place : Chennai

NOTICE OF HEARING OF THE PETITION

The Andhra Pradesh Dairy Development Co-op Federation Ltd.,
Mangalagiri, Guntur intended for entrusting the Operational
Management of BMCUs on lease/ rental basis.
Interested parties may submit their bids on ap e-procurement
platform @ www.konugolu.ap.gov.in on or before 21-06-2025 by
5:00 PM. The site will remain accessible to download the tender
document w.e.f. 09-06-2025 from 10:00 AM onwards.
For further details the interested parties may contact during
Office hours Phone No: 0863-2381083 / 85, e-mail:
etenders.apddcf@gmail.com. Sd/-

MANAGING DIRECTOR (FAC)

ANDHRA PRADESH DAIRY
DEVELOPMENT COOP. FEDERATION LTD
APIIC TOWERS, IT PARK, MANGALAGIRI - 522 503, GUNTUR.

Notification No: 01/P&I/APDDCF/2016, Date : 09-06-2025
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Mounjaro sales bulkup
60%ondosageupgrade
Sanket koul
NewDelhi, 8 June

Sales of Mounjaro, Eli Lilly’s blockbuster
weight loss and diabetes drug,
surged60percentinMay,forasecondfull
month since its launch in India. It logged
valuesalesworth~12.61croreinMay,com-
paredto~7.88croreinApril.

Thebumperrise,sinceitslaunchinthe
country in March, was due to the rising
demandforthedrugandpatients’gradual
shift towards its higherdosage, according
to market research firm Pharmarack. In
May,volumesalesof the5milligrams(mg)
doseofthedrugclimbed2.5times.

The drug is currently available in two
injectabledosageforms—2.5and5mg.Itis
prescribedprimarilyforpatientswhomeet
certain clinical criteria related to obesity
and diabetes. data suggests that while
value and volume-wise sales for the 5mg
formofMounjarohavemorethandoubled
fromApril toMay, outperforming the sale
of2.5mgdosageinMay.

Mounjaro 5 mg sales rose from 9,380
units in April (valued at ~3.08 crore) to

22,940units inMayvaluedat~7.53crore.
Forthe2.5mgform,thedemandgrowth

wasrelativelymutedat19,350unitsinMay,
up from18,270units the previousmonth.
Sales value forMay for the 2.5mg dosage
was around ~5.08 crore in May, up from
~4.8croreinthepreviousmonth.

Growthinthe2.5mgdosageindicatesa
consistent rise in new prescriptions.
Patients start with the 2.5 mg dose after
whichthedosageisslowlyincreased.

“Existing patients are upgrading to
higherdosesafterfourweeks,whereasnew
patients are also onboardingMounjaro in
goodnumbers,”SheetalSapale,vice-presi-

dent (commercial) at Pharmarack, said.
TreatmentwithMounjaro is initiatedwith
the lowest availabledosage form (2.5mg),
which is administered subcutaneously
onceeveryweek.

“The starting dose is usually main-
tained for the first four weeks to help the
patientadjustandminimisepotentialside
effects,”SukhvinderSinghSaggu,director
for Minimal Access, GI and Bariatric
Surgery at the CK Birla Hospital, delhi,
said. After this initial phase, the dose is
escalated to 5 mg weekly, as the weight
loss outcomes tend to be more pro-
nouncedat this level.
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Amidintensecompetition,
Berger’sgrowthinQ4was
aheadofpeers.Whatdid
youdoright?

Wedidn’tdoanythingn
dramaticallydifferent.But
ournetworkexpansionwent
offwell.Wedida fairlygood
jobonthepainter-contractor
front.And,we launcheda
fewinterestingproducts.
our initiativeofgoing
deeper intourbanmarkets
wherewehaveaweakpres-
ence–Pune,Mumbai,Ben-
galuru,Chennaiand
Hyderabad–yieldedsome
results.Therefore, inspiteof
increasedcompetition,we
hadarelativelybetter
growthrate thanallother
players in the industry.on
the industrial side,weare the
leaders inprotectivecoat-
ingsandtherewassome
increasedactivity in the
area.Wegot someof that
advantage.

Youaddedfeetonthe
ground.Whatwasthe
addition?

Thatwasprimarily for then
urbanmarkets.Weadded
about 10percent inFY25.
Theresultswillbe felt in the
currentyearandthenext.

Giventhecompetition,
wouldn’t ithavebeeneasier
togainmarketshare ifyou
hadstayedthecourseon
AkzoNobelacquisition?

Thesearecalls thathaven
tobemadewitha lotof
thought.Forus, itwould
havehelped toaddsome
salesquickly.But thecost
involvedwas toohigh.

Doyouthinkthesame
resultscanbeachieved
throughorganicexpansion?

Weare thenumber2n
brandby far in thedecor-
ativesegment.Butournet-
worksize isone-thirdof the
leader. So,mybrand is
knownbutproductsarenot
available inmanyplaces.
Just increasing theproduct
presencewill givehigher
coverageandpenetration—
it’sdoableorganically.
Acquisitionsareahighrisk
strategy; thereareadvan-
tages inutilisingone'sown
strengths.

Fororganicexpansion,you
are investingabout~2,500

‘Berger is number 2 by amargin
in the decorative paint space’

crore inthenext three
years?

Yes,wewillbe increasingn
capacitybyalmost 30,000
metric tonnespermonth.
That ismore thanenoughfor
ourneeds.

It isbelievedthatJSW
Paints ispoisedtoacquire
AkzoNobel.Doyousee
thefight fornumber2 inten-
sifying?

The fight for number 2n
is not intensifying; the
fight for number 3 is going
to intensify between
Kansai Nerolac, Birla and
JSW.Number 2 position is
too far off –wewill have a
turnover of ~20,000 crore
by 2030. The big fight is for
the third.

What is thebusinessout-
lookforFY26–isurban
demandpickingup?

Notso far–demandisn
sortof static.FromQ3FY25 to
Q4FY25, therewassome
improvement.ButQ1FY26 is
likely tobeonsimilar lines to
Q4FY25.WeexpectQ2FY26
tobebetterdue toanearly
diwali inSeptemberand
further improvement inQ3.
overall, inFY25,wehada

volumegrowthofabout8
percent.Butourvalue
growthwasonly2percent
due topricedropandchange
inproductmix.Weshould
have8-10percentvolume
growththisyearaswell.And
valuegrowthshouldbe5-7
percent.Andonce thisyear
isover, competitionwould
havestabilisedandthen it
wouldbenormalisedgrowth
foreveryone.

Is theearlyonsetofmon-
soonadampener?

Theearlyonsetmayn
somewhat impact theMay
sales forall companies.But
onayearlybasis, itwon’t
impact thesegment.

Youtookapricehikeof1.5-2
percent inQ4.What is the
outlookonprices?

Weincreasedprices inn
Novemberandgot the
advantage inQ4. Idon’t see
furtherhikes—partly
because rawmaterialprices
arebenign.

&
Berger Paints India’s revenuegrowth in the fourth
quarter of 2024-25 (Q4FY25)was the strongest in
fivequarters, aheadof other listedpaintmajors.

In an interviewat its newheadquarters inKolkata,Managing
director (Md) andChiefExecutiveofficer (CEo)AbhijitRoy
tells Ishita AyanDutt in Kolkata onwhat clicked for the
company.Edited excerpts:

CCPA’sdarkpatternadvisory sent to50ecomplayers
India’s consumer protection
watchdog Central Consumer
Protection Authority (CCPA)
recently issued an advisory to
over 50 online platforms,
asking them to eliminate dark
patterns and conduct self-
audits inthreemonths.

The directive was sent to
notjustthee-commercegiants
such as Amazon and Flipkart,
but also to travel aggregators,
food-techplatforms, ride-hail-

ing firms, meditech start-ups,
streaming services and
companies.
BusinessStandardreviewed

a copy of the June 5 email,
whichnotedongoinginstances
of dark pattern use despite
existing guidelines. In some
cases, the CCPA said it had
issued notices. The advisory
citedRule4(9)oftheConsumer
Protection (E-Commerce)
Rules, 2020, which mandates

thatconsumerconsentforpur-
chases must be explicitly
obtained — not recorded
throughpre-tickedcheckboxes
orsimilarmechanisms.

Flipkart said the company
welcomestheCCPA’semphasis
on fostering online consumer
confidence. “We constantly
keep assessing and self-audit
requirements to ensure com-
prehensive and timely com-
pliance, and we see this

advisory as a reaffirmation of
the values already central to
our FlipkartMarketplace Plat-
form.” Business Standard
wrote to platforms including
Amazon,Meesho,Apple,Uber,
BookMyShow,Paytm,Namma
Yatri, Meta, Nykaa, Zomato,
Swiggy, BigBasket, Tata 1mg,
andSnapdeal.However, these
queriesdidnotelicitaresponse
till thetimeofgoingtopress.
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RECORD DATE FOR INCOME DISTRIBUTION CUM CAPITAL WITHDRAWAL (IDCW)
NOTICE is hereby given that Sundaram Trustee Company Limited, the Trustee to Sundaram Mutual Fund, has declared Income Distribution
cum capital withdrawal (IDCW) on the face value of ` 10/- and ` 1,000/- under the following schemes:

# Or subsequent business day if the specified date is a non-business day.
* Income Distribution will be done/IDCW will be paid, net of tax deducted at source, as applicable.

Pursuant to the payment of IDCW, the NAV of the scheme will fall to the extent of payout and statutory levy, if applicable. The IDCW payout
will be to the extent of above mentioned IDCW per unit or to the extent of available distributable surplus, as on the Record Date mentioned
above, whichever is lower. Past performance may or may not be sustained in future. All unitholders under the IDCW Option of the above-
mentioned schemes, whose name appears on the Register of Unitholders on the aforesaid Record Date, will be entitled to receive the IDCW.
The above stated quantum of IDCW and the Record Date were approved by the Board of Directors of Sundaram Trustee Company Limited vide
their circular resolution dated June 06, 2025.

NOTICE

For Sundaram Asset Management Company Ltd
Place: Chennai R Ajith Kumar
Date: June 09,2025 Company Secretary & Compliance Officer

For more information please contact:
Sundaram Asset Management Company Ltd
(Investment Manager to Sundaram Mutual Fund)
CIN: U93090TN1996PLC034615

Corporate Office: 1st & 2nd Floor, Sundaram Towers, 46, Whites Road,
Royapettah, Chennai-14.
Contact No. (India) 1860 425 7237, (NRI) +91 40 2345 2215
www.sundarammutual.com

Regd. Office: No. 21, Patullos Road, Chennai 600 002.

Mutual Fund investments are subject to market risks, read all scheme-related documents carefully.

Scheme Name Plan Option Record Date# Amount of IDCW*
(` Per Unit)

NAV per unit as on
June 05, 2025 (Rs.)

Sundaram Conservative Hybrid Fund Direct Quarterly-IDCW 0.360 21.5703

Regular Quarterly-IDCW 0.325 19.4694

Sundaram Corporate Bond Fund Direct Quarterly-IDCW 0.343 20.3133

Regular Quarterly-IDCW 0.332 19.6824

Sundaram Money Market Fund Direct Quarterly-IDCW 0.19 12.8784

Regular Quarterly-IDCW 0.188 12.7919

Sundaram Short Duration Fund Direct Quarterly-IDCW 0.261 15.3644

Regular Quarterly-IDCW 0.255 15.0088

Sundaram Medium Duration Fund Direct Quarterly-IDCW 0.401 27.6275

Regular Quarterly-IDCW 0.198 13.5896

Sundaram Equity Savings Fund Direct Quarterly-IDCW 0.42 25.1046

Regular Quarterly-IDCW 0.289 17.2284

Sundaram Ultra Short Duration Fund Direct Quarterly-IDCW 18.017 1222.0409

Regular Quarterly-IDCW 17.302 1169.3056

Sundaram Low Duration Fund Direct Quarterly-IDCW 21.800 1272.1049

Regular Quarterly-IDCW 21.077 1227.1249

Sundaram Liquid Fund Direct Quarterly-IDCW 17.259 1165.8055

Regular Quarterly-IDCW 17.188 1160.2755

June 11, 2025
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FORM NO. CAA.2
[Pursuant to section 230(3) and rule 6 and 7]

CP(CAA)/30(CHE)/2025 and CP(CAA)/ 36(CHE)/2025
in

CA(CAA)/55(CHE)/2024 and CA(CAA)/ 54(CHE)/2024

In the matter of Scheme of Amalgamation between
ACSEN TEX Private Limited (Petitioner/ Transferee Company)

AND
RASI G-Energy Private Limited (Petitioner / Transferor Company)

AND
their respective Shareholders and its Creditors

ACSEN TEX PRIVATE LIMITED.,
CIN: U17111TZ1996PTC028337,
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India.

…Petitioner / Transferee Company
RASI G-Energy Private Limited
CIN: U40105TZ2003PTC028334
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India

…Petitioner / Transferor Company

NOTICE is hereby given that the Company Petitions under Section 230
to 232 and other applicable provisions of the Companies Act, 2013
seeking an order for sanctioning the Scheme of Amalgamation between
ACSEN TEX Private Limited (‘Transferee Company’) and RASI G-Energy
Private Limited (‘Transferor Company’) and their respective Shareholders
and its Creditors (“Scheme”) was presented by both the Transferee and
Transferor Companies on 07-05-2025 and 28-05-2025 respectively and
the said Petitions were admitted by the Hon’ble National Company Law
Tribunal, Chennai and fixed for hearing on June 25th, 2025, before the
NCLT, Division Bench (Court – I), Chennai.
Any person desirous of supporting or opposing the said Petition should
send to the Petitioner Companies’ Advocate at the address mentioned
below, notice of his/her intention, signed by him/her or his/her Advocate
along with the appropriate authorization, with his/her name and address,
so as to reach the Petitioner Companies’ Advocate not later than two days
before the date fixed for hearing of the Petition. Where he/she seeks to
oppose the said Petition, the grounds of opposition along with a copy of
his/her affidavit shall be furnished with such notice.
A copy of the Petitions will be furnished by the undersigned to any person
requiring the same on payment of the prescribed charges for the same.

(Under Rule 16 of the Companies (Compromises, Arrangements and
Amalgamations) Rules, 2016)

Sd/- Mr. K.R.Samratt, Advocate
Advocate for the Petitioner Companies

No. 260, New Addl. Law Chambers, High Court Buildings, Chennai-600 104.

Dated : 07-06-2025
Place : Chennai

NOTICE OF HEARING OF THE PETITION

The Andhra Pradesh Dairy Development Co-op Federation Ltd.,
Mangalagiri, Guntur intended for entrusting the Operational
Management of BMCUs on lease/ rental basis.
Interested parties may submit their bids on ap e-procurement
platform @ www.konugolu.ap.gov.in on or before 21-06-2025 by
5:00 PM. The site will remain accessible to download the tender
document w.e.f. 09-06-2025 from 10:00 AM onwards.
For further details the interested parties may contact during
Office hours Phone No: 0863-2381083 / 85, e-mail:
etenders.apddcf@gmail.com. Sd/-

MANAGING DIRECTOR (FAC)

ANDHRA PRADESH DAIRY
DEVELOPMENT COOP. FEDERATION LTD
APIIC TOWERS, IT PARK, MANGALAGIRI - 522 503, GUNTUR.

Notification No: 01/P&I/APDDCF/2016, Date : 09-06-2025
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Mounjaro sales bulkup
60%ondosageupgrade
Sanket koul
NewDelhi, 8 June

Sales of Mounjaro, Eli Lilly’s blockbuster
weight loss and diabetes drug,
surged60percentinMay,forasecondfull
month since its launch in India. It logged
valuesalesworth~12.61croreinMay,com-
paredto~7.88croreinApril.

Thebumperrise,sinceitslaunchinthe
country in March, was due to the rising
demandforthedrugandpatients’gradual
shift towards its higherdosage, according
to market research firm Pharmarack. In
May,volumesalesof the5milligrams(mg)
doseofthedrugclimbed2.5times.

The drug is currently available in two
injectabledosageforms—2.5and5mg.Itis
prescribedprimarilyforpatientswhomeet
certain clinical criteria related to obesity
and diabetes. data suggests that while
value and volume-wise sales for the 5mg
formofMounjarohavemorethandoubled
fromApril toMay, outperforming the sale
of2.5mgdosageinMay.

Mounjaro 5 mg sales rose from 9,380
units in April (valued at ~3.08 crore) to

22,940units inMayvaluedat~7.53crore.
Forthe2.5mgform,thedemandgrowth

wasrelativelymutedat19,350unitsinMay,
up from18,270units the previousmonth.
Sales value forMay for the 2.5mg dosage
was around ~5.08 crore in May, up from
~4.8croreinthepreviousmonth.

Growthinthe2.5mgdosageindicatesa
consistent rise in new prescriptions.
Patients start with the 2.5 mg dose after
whichthedosageisslowlyincreased.

“Existing patients are upgrading to
higherdosesafterfourweeks,whereasnew
patients are also onboardingMounjaro in
goodnumbers,”SheetalSapale,vice-presi-

dent (commercial) at Pharmarack, said.
TreatmentwithMounjaro is initiatedwith
the lowest availabledosage form (2.5mg),
which is administered subcutaneously
onceeveryweek.

“The starting dose is usually main-
tained for the first four weeks to help the
patientadjustandminimisepotentialside
effects,”SukhvinderSinghSaggu,director
for Minimal Access, GI and Bariatric
Surgery at the CK Birla Hospital, delhi,
said. After this initial phase, the dose is
escalated to 5 mg weekly, as the weight
loss outcomes tend to be more pro-
nouncedat this level.

vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv
vvvv

Amidintensecompetition,
Berger’sgrowthinQ4was
aheadofpeers.Whatdid
youdoright?

Wedidn’tdoanythingn
dramaticallydifferent.But
ournetworkexpansionwent
offwell.Wedida fairlygood
jobonthepainter-contractor
front.And,we launcheda
fewinterestingproducts.
our initiativeofgoing
deeper intourbanmarkets
wherewehaveaweakpres-
ence–Pune,Mumbai,Ben-
galuru,Chennaiand
Hyderabad–yieldedsome
results.Therefore, inspiteof
increasedcompetition,we
hadarelativelybetter
growthrate thanallother
players in the industry.on
the industrial side,weare the
leaders inprotectivecoat-
ingsandtherewassome
increasedactivity in the
area.Wegot someof that
advantage.

Youaddedfeetonthe
ground.Whatwasthe
addition?

Thatwasprimarily for then
urbanmarkets.Weadded
about 10percent inFY25.
Theresultswillbe felt in the
currentyearandthenext.

Giventhecompetition,
wouldn’t ithavebeeneasier
togainmarketshare ifyou
hadstayedthecourseon
AkzoNobelacquisition?

Thesearecalls thathaven
tobemadewitha lotof
thought.Forus, itwould
havehelped toaddsome
salesquickly.But thecost
involvedwas toohigh.

Doyouthinkthesame
resultscanbeachieved
throughorganicexpansion?

Weare thenumber2n
brandby far in thedecor-
ativesegment.Butournet-
worksize isone-thirdof the
leader. So,mybrand is
knownbutproductsarenot
available inmanyplaces.
Just increasing theproduct
presencewill givehigher
coverageandpenetration—
it’sdoableorganically.
Acquisitionsareahighrisk
strategy; thereareadvan-
tages inutilisingone'sown
strengths.

Fororganicexpansion,you
are investingabout~2,500

‘Berger is number 2 by amargin
in the decorative paint space’

crore inthenext three
years?

Yes,wewillbe increasingn
capacitybyalmost 30,000
metric tonnespermonth.
That ismore thanenoughfor
ourneeds.

It isbelievedthatJSW
Paints ispoisedtoacquire
AkzoNobel.Doyousee
thefight fornumber2 inten-
sifying?

The fight for number 2n
is not intensifying; the
fight for number 3 is going
to intensify between
Kansai Nerolac, Birla and
JSW.Number 2 position is
too far off –wewill have a
turnover of ~20,000 crore
by 2030. The big fight is for
the third.

What is thebusinessout-
lookforFY26–isurban
demandpickingup?

Notso far–demandisn
sortof static.FromQ3FY25 to
Q4FY25, therewassome
improvement.ButQ1FY26 is
likely tobeonsimilar lines to
Q4FY25.WeexpectQ2FY26
tobebetterdue toanearly
diwali inSeptemberand
further improvement inQ3.
overall, inFY25,wehada

volumegrowthofabout8
percent.Butourvalue
growthwasonly2percent
due topricedropandchange
inproductmix.Weshould
have8-10percentvolume
growththisyearaswell.And
valuegrowthshouldbe5-7
percent.Andonce thisyear
isover, competitionwould
havestabilisedandthen it
wouldbenormalisedgrowth
foreveryone.

Is theearlyonsetofmon-
soonadampener?

Theearlyonsetmayn
somewhat impact theMay
sales forall companies.But
onayearlybasis, itwon’t
impact thesegment.

Youtookapricehikeof1.5-2
percent inQ4.What is the
outlookonprices?

Weincreasedprices inn
Novemberandgot the
advantage inQ4. Idon’t see
furtherhikes—partly
because rawmaterialprices
arebenign.

&
Berger Paints India’s revenuegrowth in the fourth
quarter of 2024-25 (Q4FY25)was the strongest in
fivequarters, aheadof other listedpaintmajors.

In an interviewat its newheadquarters inKolkata,Managing
director (Md) andChiefExecutiveofficer (CEo)AbhijitRoy
tells Ishita AyanDutt in Kolkata onwhat clicked for the
company.Edited excerpts:

CCPA’sdarkpatternadvisory sent to50ecomplayers
India’s consumer protection
watchdog Central Consumer
Protection Authority (CCPA)
recently issued an advisory to
over 50 online platforms,
asking them to eliminate dark
patterns and conduct self-
audits inthreemonths.

The directive was sent to
notjustthee-commercegiants
such as Amazon and Flipkart,
but also to travel aggregators,
food-techplatforms, ride-hail-

ing firms, meditech start-ups,
streaming services and
companies.
BusinessStandardreviewed

a copy of the June 5 email,
whichnotedongoinginstances
of dark pattern use despite
existing guidelines. In some
cases, the CCPA said it had
issued notices. The advisory
citedRule4(9)oftheConsumer
Protection (E-Commerce)
Rules, 2020, which mandates

thatconsumerconsentforpur-
chases must be explicitly
obtained — not recorded
throughpre-tickedcheckboxes
orsimilarmechanisms.

Flipkart said the company
welcomestheCCPA’semphasis
on fostering online consumer
confidence. “We constantly
keep assessing and self-audit
requirements to ensure com-
prehensive and timely com-
pliance, and we see this

advisory as a reaffirmation of
the values already central to
our FlipkartMarketplace Plat-
form.” Business Standard
wrote to platforms including
Amazon,Meesho,Apple,Uber,
BookMyShow,Paytm,Namma
Yatri, Meta, Nykaa, Zomato,
Swiggy, BigBasket, Tata 1mg,
andSnapdeal.However, these
queriesdidnotelicitaresponse
till thetimeofgoingtopress.

Udisha srivastav
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RECORD DATE FOR INCOME DISTRIBUTION CUM CAPITAL WITHDRAWAL (IDCW)
NOTICE is hereby given that Sundaram Trustee Company Limited, the Trustee to Sundaram Mutual Fund, has declared Income Distribution
cum capital withdrawal (IDCW) on the face value of ` 10/- and ` 1,000/- under the following schemes:

# Or subsequent business day if the specified date is a non-business day.
* Income Distribution will be done/IDCW will be paid, net of tax deducted at source, as applicable.

Pursuant to the payment of IDCW, the NAV of the scheme will fall to the extent of payout and statutory levy, if applicable. The IDCW payout
will be to the extent of above mentioned IDCW per unit or to the extent of available distributable surplus, as on the Record Date mentioned
above, whichever is lower. Past performance may or may not be sustained in future. All unitholders under the IDCW Option of the above-
mentioned schemes, whose name appears on the Register of Unitholders on the aforesaid Record Date, will be entitled to receive the IDCW.
The above stated quantum of IDCW and the Record Date were approved by the Board of Directors of Sundaram Trustee Company Limited vide
their circular resolution dated June 06, 2025.

NOTICE

For Sundaram Asset Management Company Ltd
Place: Chennai R Ajith Kumar
Date: June 09,2025 Company Secretary & Compliance Officer

For more information please contact:
Sundaram Asset Management Company Ltd
(Investment Manager to Sundaram Mutual Fund)
CIN: U93090TN1996PLC034615

Corporate Office: 1st & 2nd Floor, Sundaram Towers, 46, Whites Road,
Royapettah, Chennai-14.
Contact No. (India) 1860 425 7237, (NRI) +91 40 2345 2215
www.sundarammutual.com

Regd. Office: No. 21, Patullos Road, Chennai 600 002.

Mutual Fund investments are subject to market risks, read all scheme-related documents carefully.

Scheme Name Plan Option Record Date# Amount of IDCW*
(` Per Unit)

NAV per unit as on
June 05, 2025 (Rs.)

Sundaram Conservative Hybrid Fund Direct Quarterly-IDCW 0.360 21.5703

Regular Quarterly-IDCW 0.325 19.4694

Sundaram Corporate Bond Fund Direct Quarterly-IDCW 0.343 20.3133

Regular Quarterly-IDCW 0.332 19.6824

Sundaram Money Market Fund Direct Quarterly-IDCW 0.19 12.8784

Regular Quarterly-IDCW 0.188 12.7919

Sundaram Short Duration Fund Direct Quarterly-IDCW 0.261 15.3644

Regular Quarterly-IDCW 0.255 15.0088

Sundaram Medium Duration Fund Direct Quarterly-IDCW 0.401 27.6275

Regular Quarterly-IDCW 0.198 13.5896

Sundaram Equity Savings Fund Direct Quarterly-IDCW 0.42 25.1046

Regular Quarterly-IDCW 0.289 17.2284

Sundaram Ultra Short Duration Fund Direct Quarterly-IDCW 18.017 1222.0409

Regular Quarterly-IDCW 17.302 1169.3056

Sundaram Low Duration Fund Direct Quarterly-IDCW 21.800 1272.1049

Regular Quarterly-IDCW 21.077 1227.1249

Sundaram Liquid Fund Direct Quarterly-IDCW 17.259 1165.8055

Regular Quarterly-IDCW 17.188 1160.2755

June 11, 2025

Si
ze

20
x2
2c
m
s

FORM NO. CAA.2
[Pursuant to section 230(3) and rule 6 and 7]

CP(CAA)/30(CHE)/2025 and CP(CAA)/ 36(CHE)/2025
in

CA(CAA)/55(CHE)/2024 and CA(CAA)/ 54(CHE)/2024

In the matter of Scheme of Amalgamation between
ACSEN TEX Private Limited (Petitioner/ Transferee Company)

AND
RASI G-Energy Private Limited (Petitioner / Transferor Company)

AND
their respective Shareholders and its Creditors

ACSEN TEX PRIVATE LIMITED.,
CIN: U17111TZ1996PTC028337,
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India.

…Petitioner / Transferee Company
RASI G-Energy Private Limited
CIN: U40105TZ2003PTC028334
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India

…Petitioner / Transferor Company

NOTICE is hereby given that the Company Petitions under Section 230
to 232 and other applicable provisions of the Companies Act, 2013
seeking an order for sanctioning the Scheme of Amalgamation between
ACSEN TEX Private Limited (‘Transferee Company’) and RASI G-Energy
Private Limited (‘Transferor Company’) and their respective Shareholders
and its Creditors (“Scheme”) was presented by both the Transferee and
Transferor Companies on 07-05-2025 and 28-05-2025 respectively and
the said Petitions were admitted by the Hon’ble National Company Law
Tribunal, Chennai and fixed for hearing on June 25th, 2025, before the
NCLT, Division Bench (Court – I), Chennai.
Any person desirous of supporting or opposing the said Petition should
send to the Petitioner Companies’ Advocate at the address mentioned
below, notice of his/her intention, signed by him/her or his/her Advocate
along with the appropriate authorization, with his/her name and address,
so as to reach the Petitioner Companies’ Advocate not later than two days
before the date fixed for hearing of the Petition. Where he/she seeks to
oppose the said Petition, the grounds of opposition along with a copy of
his/her affidavit shall be furnished with such notice.
A copy of the Petitions will be furnished by the undersigned to any person
requiring the same on payment of the prescribed charges for the same.

(Under Rule 16 of the Companies (Compromises, Arrangements and
Amalgamations) Rules, 2016)

Sd/- Mr. K.R.Samratt, Advocate
Advocate for the Petitioner Companies

No. 260, New Addl. Law Chambers, High Court Buildings, Chennai-600 104.

Dated : 07-06-2025
Place : Chennai

NOTICE OF HEARING OF THE PETITION

The Andhra Pradesh Dairy Development Co-op Federation Ltd.,
Mangalagiri, Guntur intended for entrusting the Operational
Management of BMCUs on lease/ rental basis.
Interested parties may submit their bids on ap e-procurement
platform @ www.konugolu.ap.gov.in on or before 21-06-2025 by
5:00 PM. The site will remain accessible to download the tender
document w.e.f. 09-06-2025 from 10:00 AM onwards.
For further details the interested parties may contact during
Office hours Phone No: 0863-2381083 / 85, e-mail:
etenders.apddcf@gmail.com. Sd/-

MANAGING DIRECTOR (FAC)

ANDHRA PRADESH DAIRY
DEVELOPMENT COOP. FEDERATION LTD
APIIC TOWERS, IT PARK, MANGALAGIRI - 522 503, GUNTUR.

Notification No: 01/P&I/APDDCF/2016, Date : 09-06-2025
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Mounjaro sales bulkup
60%ondosageupgrade
Sanket koul
NewDelhi, 8 June

Sales of Mounjaro, Eli Lilly’s blockbuster
weight loss and diabetes drug,
surged60percentinMay,forasecondfull
month since its launch in India. It logged
valuesalesworth~12.61croreinMay,com-
paredto~7.88croreinApril.

Thebumperrise,sinceitslaunchinthe
country in March, was due to the rising
demandforthedrugandpatients’gradual
shift towards its higherdosage, according
to market research firm Pharmarack. In
May,volumesalesof the5milligrams(mg)
doseofthedrugclimbed2.5times.

The drug is currently available in two
injectabledosageforms—2.5and5mg.Itis
prescribedprimarilyforpatientswhomeet
certain clinical criteria related to obesity
and diabetes. data suggests that while
value and volume-wise sales for the 5mg
formofMounjarohavemorethandoubled
fromApril toMay, outperforming the sale
of2.5mgdosageinMay.

Mounjaro 5 mg sales rose from 9,380
units in April (valued at ~3.08 crore) to

22,940units inMayvaluedat~7.53crore.
Forthe2.5mgform,thedemandgrowth

wasrelativelymutedat19,350unitsinMay,
up from18,270units the previousmonth.
Sales value forMay for the 2.5mg dosage
was around ~5.08 crore in May, up from
~4.8croreinthepreviousmonth.

Growthinthe2.5mgdosageindicatesa
consistent rise in new prescriptions.
Patients start with the 2.5 mg dose after
whichthedosageisslowlyincreased.

“Existing patients are upgrading to
higherdosesafterfourweeks,whereasnew
patients are also onboardingMounjaro in
goodnumbers,”SheetalSapale,vice-presi-

dent (commercial) at Pharmarack, said.
TreatmentwithMounjaro is initiatedwith
the lowest availabledosage form (2.5mg),
which is administered subcutaneously
onceeveryweek.

“The starting dose is usually main-
tained for the first four weeks to help the
patientadjustandminimisepotentialside
effects,”SukhvinderSinghSaggu,director
for Minimal Access, GI and Bariatric
Surgery at the CK Birla Hospital, delhi,
said. After this initial phase, the dose is
escalated to 5 mg weekly, as the weight
loss outcomes tend to be more pro-
nouncedat this level.
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Amidintensecompetition,
Berger’sgrowthinQ4was
aheadofpeers.Whatdid
youdoright?

Wedidn’tdoanythingn
dramaticallydifferent.But
ournetworkexpansionwent
offwell.Wedida fairlygood
jobonthepainter-contractor
front.And,we launcheda
fewinterestingproducts.
our initiativeofgoing
deeper intourbanmarkets
wherewehaveaweakpres-
ence–Pune,Mumbai,Ben-
galuru,Chennaiand
Hyderabad–yieldedsome
results.Therefore, inspiteof
increasedcompetition,we
hadarelativelybetter
growthrate thanallother
players in the industry.on
the industrial side,weare the
leaders inprotectivecoat-
ingsandtherewassome
increasedactivity in the
area.Wegot someof that
advantage.

Youaddedfeetonthe
ground.Whatwasthe
addition?

Thatwasprimarily for then
urbanmarkets.Weadded
about 10percent inFY25.
Theresultswillbe felt in the
currentyearandthenext.

Giventhecompetition,
wouldn’t ithavebeeneasier
togainmarketshare ifyou
hadstayedthecourseon
AkzoNobelacquisition?

Thesearecalls thathaven
tobemadewitha lotof
thought.Forus, itwould
havehelped toaddsome
salesquickly.But thecost
involvedwas toohigh.

Doyouthinkthesame
resultscanbeachieved
throughorganicexpansion?

Weare thenumber2n
brandby far in thedecor-
ativesegment.Butournet-
worksize isone-thirdof the
leader. So,mybrand is
knownbutproductsarenot
available inmanyplaces.
Just increasing theproduct
presencewill givehigher
coverageandpenetration—
it’sdoableorganically.
Acquisitionsareahighrisk
strategy; thereareadvan-
tages inutilisingone'sown
strengths.

Fororganicexpansion,you
are investingabout~2,500

‘Berger is number 2 by amargin
in the decorative paint space’

crore inthenext three
years?

Yes,wewillbe increasingn
capacitybyalmost 30,000
metric tonnespermonth.
That ismore thanenoughfor
ourneeds.

It isbelievedthatJSW
Paints ispoisedtoacquire
AkzoNobel.Doyousee
thefight fornumber2 inten-
sifying?

The fight for number 2n
is not intensifying; the
fight for number 3 is going
to intensify between
Kansai Nerolac, Birla and
JSW.Number 2 position is
too far off –wewill have a
turnover of ~20,000 crore
by 2030. The big fight is for
the third.

What is thebusinessout-
lookforFY26–isurban
demandpickingup?

Notso far–demandisn
sortof static.FromQ3FY25 to
Q4FY25, therewassome
improvement.ButQ1FY26 is
likely tobeonsimilar lines to
Q4FY25.WeexpectQ2FY26
tobebetterdue toanearly
diwali inSeptemberand
further improvement inQ3.
overall, inFY25,wehada

volumegrowthofabout8
percent.Butourvalue
growthwasonly2percent
due topricedropandchange
inproductmix.Weshould
have8-10percentvolume
growththisyearaswell.And
valuegrowthshouldbe5-7
percent.Andonce thisyear
isover, competitionwould
havestabilisedandthen it
wouldbenormalisedgrowth
foreveryone.

Is theearlyonsetofmon-
soonadampener?

Theearlyonsetmayn
somewhat impact theMay
sales forall companies.But
onayearlybasis, itwon’t
impact thesegment.

Youtookapricehikeof1.5-2
percent inQ4.What is the
outlookonprices?

Weincreasedprices inn
Novemberandgot the
advantage inQ4. Idon’t see
furtherhikes—partly
because rawmaterialprices
arebenign.

&
Berger Paints India’s revenuegrowth in the fourth
quarter of 2024-25 (Q4FY25)was the strongest in
fivequarters, aheadof other listedpaintmajors.

In an interviewat its newheadquarters inKolkata,Managing
director (Md) andChiefExecutiveofficer (CEo)AbhijitRoy
tells Ishita AyanDutt in Kolkata onwhat clicked for the
company.Edited excerpts:

CCPA’sdarkpatternadvisory sent to50ecomplayers
India’s consumer protection
watchdog Central Consumer
Protection Authority (CCPA)
recently issued an advisory to
over 50 online platforms,
asking them to eliminate dark
patterns and conduct self-
audits inthreemonths.

The directive was sent to
notjustthee-commercegiants
such as Amazon and Flipkart,
but also to travel aggregators,
food-techplatforms, ride-hail-

ing firms, meditech start-ups,
streaming services and
companies.
BusinessStandardreviewed

a copy of the June 5 email,
whichnotedongoinginstances
of dark pattern use despite
existing guidelines. In some
cases, the CCPA said it had
issued notices. The advisory
citedRule4(9)oftheConsumer
Protection (E-Commerce)
Rules, 2020, which mandates

thatconsumerconsentforpur-
chases must be explicitly
obtained — not recorded
throughpre-tickedcheckboxes
orsimilarmechanisms.

Flipkart said the company
welcomestheCCPA’semphasis
on fostering online consumer
confidence. “We constantly
keep assessing and self-audit
requirements to ensure com-
prehensive and timely com-
pliance, and we see this

advisory as a reaffirmation of
the values already central to
our FlipkartMarketplace Plat-
form.” Business Standard
wrote to platforms including
Amazon,Meesho,Apple,Uber,
BookMyShow,Paytm,Namma
Yatri, Meta, Nykaa, Zomato,
Swiggy, BigBasket, Tata 1mg,
andSnapdeal.However, these
queriesdidnotelicitaresponse
till thetimeofgoingtopress.
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FORM NO. CAA.2
[Pursuant to section 230(3) and rule 6 and 7]

CP(CAA)/30(CHE)/2025 and CP(CAA)/ 36(CHE)/2025
in

CA(CAA)/55(CHE)/2024 and CA(CAA)/ 54(CHE)/2024

In the matter of Scheme of Amalgamation between
ACSEN TEX Private Limited (Petitioner/ Transferee Company)

AND
RASI G-Energy Private Limited (Petitioner / Transferor Company)

AND
their respective Shareholders and its Creditors

ACSEN TEX PRIVATE LIMITED.,
CIN: U17111TZ1996PTC028337,
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India.

…Petitioner / Transferee Company
RASI G-Energy Private Limited
CIN: U40105TZ2003PTC028334
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India

…Petitioner / Transferor Company

NOTICE is hereby given that the Company Petitions under Section 230
to 232 and other applicable provisions of the Companies Act, 2013
seeking an order for sanctioning the Scheme of Amalgamation between
ACSEN TEX Private Limited (‘Transferee Company’) and RASI G-Energy
Private Limited (‘Transferor Company’) and their respective Shareholders
and its Creditors (“Scheme”) was presented by both the Transferee and
Transferor Companies on 07-05-2025 and 28-05-2025 respectively and
the said Petitions were admitted by the Hon’ble National Company Law
Tribunal, Chennai and fixed for hearing on June 25th, 2025, before the
NCLT, Division Bench (Court – I), Chennai.
Any person desirous of supporting or opposing the said Petition should
send to the Petitioner Companies’ Advocate at the address mentioned
below, notice of his/her intention, signed by him/her or his/her Advocate
along with the appropriate authorization, with his/her name and address,
so as to reach the Petitioner Companies’ Advocate not later than two days
before the date fixed for hearing of the Petition. Where he/she seeks to
oppose the said Petition, the grounds of opposition along with a copy of
his/her affidavit shall be furnished with such notice.
A copy of the Petitions will be furnished by the undersigned to any person
requiring the same on payment of the prescribed charges for the same.

(Under Rule 16 of the Companies (Compromises, Arrangements and
Amalgamations) Rules, 2016)

Sd/- Mr. K.R.Samratt, Advocate
Advocate for the Petitioner Companies

No. 260, New Addl. Law Chambers, High Court Buildings, Chennai-600 104.

Dated : 07-06-2025
Place : Chennai

NOTICE OF HEARING OF THE PETITION

The Andhra Pradesh Dairy Development Co-op Federation Ltd.,
Mangalagiri, Guntur intended for entrusting the Operational
Management of BMCUs on lease/ rental basis.
Interested parties may submit their bids on ap e-procurement
platform @ www.konugolu.ap.gov.in on or before 21-06-2025 by
5:00 PM. The site will remain accessible to download the tender
document w.e.f. 09-06-2025 from 10:00 AM onwards.
For further details the interested parties may contact during
Office hours Phone No: 0863-2381083 / 85, e-mail:
etenders.apddcf@gmail.com. Sd/-

MANAGING DIRECTOR (FAC)

ANDHRA PRADESH DAIRY
DEVELOPMENT COOP. FEDERATION LTD
APIIC TOWERS, IT PARK, MANGALAGIRI - 522 503, GUNTUR.

Notification No: 01/P&I/APDDCF/2016, Date : 09-06-2025

A P P O I N TM EN T S
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Mounjaro sales bulkup
60%ondosageupgrade
Sanket koul
NewDelhi, 8 June

Sales of Mounjaro, Eli Lilly’s blockbuster
weight loss and diabetes drug,
surged60percentinMay,forasecondfull
month since its launch in India. It logged
valuesalesworth~12.61croreinMay,com-
paredto~7.88croreinApril.

Thebumperrise,sinceitslaunchinthe
country in March, was due to the rising
demandforthedrugandpatients’gradual
shift towards its higherdosage, according
to market research firm Pharmarack. In
May,volumesalesof the5milligrams(mg)
doseofthedrugclimbed2.5times.

The drug is currently available in two
injectabledosageforms—2.5and5mg.Itis
prescribedprimarilyforpatientswhomeet
certain clinical criteria related to obesity
and diabetes. data suggests that while
value and volume-wise sales for the 5mg
formofMounjarohavemorethandoubled
fromApril toMay, outperforming the sale
of2.5mgdosageinMay.

Mounjaro 5 mg sales rose from 9,380
units in April (valued at ~3.08 crore) to

22,940units inMayvaluedat~7.53crore.
Forthe2.5mgform,thedemandgrowth

wasrelativelymutedat19,350unitsinMay,
up from18,270units the previousmonth.
Sales value forMay for the 2.5mg dosage
was around ~5.08 crore in May, up from
~4.8croreinthepreviousmonth.

Growthinthe2.5mgdosageindicatesa
consistent rise in new prescriptions.
Patients start with the 2.5 mg dose after
whichthedosageisslowlyincreased.

“Existing patients are upgrading to
higherdosesafterfourweeks,whereasnew
patients are also onboardingMounjaro in
goodnumbers,”SheetalSapale,vice-presi-

dent (commercial) at Pharmarack, said.
TreatmentwithMounjaro is initiatedwith
the lowest availabledosage form (2.5mg),
which is administered subcutaneously
onceeveryweek.

“The starting dose is usually main-
tained for the first four weeks to help the
patientadjustandminimisepotentialside
effects,”SukhvinderSinghSaggu,director
for Minimal Access, GI and Bariatric
Surgery at the CK Birla Hospital, delhi,
said. After this initial phase, the dose is
escalated to 5 mg weekly, as the weight
loss outcomes tend to be more pro-
nouncedat this level.
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Amidintensecompetition,
Berger’sgrowthinQ4was
aheadofpeers.Whatdid
youdoright?

Wedidn’tdoanythingn
dramaticallydifferent.But
ournetworkexpansionwent
offwell.Wedida fairlygood
jobonthepainter-contractor
front.And,we launcheda
fewinterestingproducts.
our initiativeofgoing
deeper intourbanmarkets
wherewehaveaweakpres-
ence–Pune,Mumbai,Ben-
galuru,Chennaiand
Hyderabad–yieldedsome
results.Therefore, inspiteof
increasedcompetition,we
hadarelativelybetter
growthrate thanallother
players in the industry.on
the industrial side,weare the
leaders inprotectivecoat-
ingsandtherewassome
increasedactivity in the
area.Wegot someof that
advantage.

Youaddedfeetonthe
ground.Whatwasthe
addition?

Thatwasprimarily for then
urbanmarkets.Weadded
about 10percent inFY25.
Theresultswillbe felt in the
currentyearandthenext.

Giventhecompetition,
wouldn’t ithavebeeneasier
togainmarketshare ifyou
hadstayedthecourseon
AkzoNobelacquisition?

Thesearecalls thathaven
tobemadewitha lotof
thought.Forus, itwould
havehelped toaddsome
salesquickly.But thecost
involvedwas toohigh.

Doyouthinkthesame
resultscanbeachieved
throughorganicexpansion?

Weare thenumber2n
brandby far in thedecor-
ativesegment.Butournet-
worksize isone-thirdof the
leader. So,mybrand is
knownbutproductsarenot
available inmanyplaces.
Just increasing theproduct
presencewill givehigher
coverageandpenetration—
it’sdoableorganically.
Acquisitionsareahighrisk
strategy; thereareadvan-
tages inutilisingone'sown
strengths.

Fororganicexpansion,you
are investingabout~2,500

‘Berger is number 2 by amargin
in the decorative paint space’

crore inthenext three
years?

Yes,wewillbe increasingn
capacitybyalmost 30,000
metric tonnespermonth.
That ismore thanenoughfor
ourneeds.

It isbelievedthatJSW
Paints ispoisedtoacquire
AkzoNobel.Doyousee
thefight fornumber2 inten-
sifying?

The fight for number 2n
is not intensifying; the
fight for number 3 is going
to intensify between
Kansai Nerolac, Birla and
JSW.Number 2 position is
too far off –wewill have a
turnover of ~20,000 crore
by 2030. The big fight is for
the third.

What is thebusinessout-
lookforFY26–isurban
demandpickingup?

Notso far–demandisn
sortof static.FromQ3FY25 to
Q4FY25, therewassome
improvement.ButQ1FY26 is
likely tobeonsimilar lines to
Q4FY25.WeexpectQ2FY26
tobebetterdue toanearly
diwali inSeptemberand
further improvement inQ3.
overall, inFY25,wehada

volumegrowthofabout8
percent.Butourvalue
growthwasonly2percent
due topricedropandchange
inproductmix.Weshould
have8-10percentvolume
growththisyearaswell.And
valuegrowthshouldbe5-7
percent.Andonce thisyear
isover, competitionwould
havestabilisedandthen it
wouldbenormalisedgrowth
foreveryone.

Is theearlyonsetofmon-
soonadampener?

Theearlyonsetmayn
somewhat impact theMay
sales forall companies.But
onayearlybasis, itwon’t
impact thesegment.

Youtookapricehikeof1.5-2
percent inQ4.What is the
outlookonprices?

Weincreasedprices inn
Novemberandgot the
advantage inQ4. Idon’t see
furtherhikes—partly
because rawmaterialprices
arebenign.

&
Berger Paints India’s revenuegrowth in the fourth
quarter of 2024-25 (Q4FY25)was the strongest in
fivequarters, aheadof other listedpaintmajors.

In an interviewat its newheadquarters inKolkata,Managing
director (Md) andChiefExecutiveofficer (CEo)AbhijitRoy
tells Ishita AyanDutt in Kolkata onwhat clicked for the
company.Edited excerpts:

CCPA’sdarkpatternadvisory sent to50ecomplayers
India’s consumer protection
watchdog Central Consumer
Protection Authority (CCPA)
recently issued an advisory to
over 50 online platforms,
asking them to eliminate dark
patterns and conduct self-
audits inthreemonths.

The directive was sent to
notjustthee-commercegiants
such as Amazon and Flipkart,
but also to travel aggregators,
food-techplatforms, ride-hail-

ing firms, meditech start-ups,
streaming services and
companies.
BusinessStandardreviewed

a copy of the June 5 email,
whichnotedongoinginstances
of dark pattern use despite
existing guidelines. In some
cases, the CCPA said it had
issued notices. The advisory
citedRule4(9)oftheConsumer
Protection (E-Commerce)
Rules, 2020, which mandates

thatconsumerconsentforpur-
chases must be explicitly
obtained — not recorded
throughpre-tickedcheckboxes
orsimilarmechanisms.

Flipkart said the company
welcomestheCCPA’semphasis
on fostering online consumer
confidence. “We constantly
keep assessing and self-audit
requirements to ensure com-
prehensive and timely com-
pliance, and we see this

advisory as a reaffirmation of
the values already central to
our FlipkartMarketplace Plat-
form.” Business Standard
wrote to platforms including
Amazon,Meesho,Apple,Uber,
BookMyShow,Paytm,Namma
Yatri, Meta, Nykaa, Zomato,
Swiggy, BigBasket, Tata 1mg,
andSnapdeal.However, these
queriesdidnotelicitaresponse
till thetimeofgoingtopress.
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RECORD DATE FOR INCOME DISTRIBUTION CUM CAPITAL WITHDRAWAL (IDCW)
NOTICE is hereby given that Sundaram Trustee Company Limited, the Trustee to Sundaram Mutual Fund, has declared Income Distribution
cum capital withdrawal (IDCW) on the face value of ` 10/- and ` 1,000/- under the following schemes:

# Or subsequent business day if the specified date is a non-business day.
* Income Distribution will be done/IDCW will be paid, net of tax deducted at source, as applicable.

Pursuant to the payment of IDCW, the NAV of the scheme will fall to the extent of payout and statutory levy, if applicable. The IDCW payout
will be to the extent of above mentioned IDCW per unit or to the extent of available distributable surplus, as on the Record Date mentioned
above, whichever is lower. Past performance may or may not be sustained in future. All unitholders under the IDCW Option of the above-
mentioned schemes, whose name appears on the Register of Unitholders on the aforesaid Record Date, will be entitled to receive the IDCW.
The above stated quantum of IDCW and the Record Date were approved by the Board of Directors of Sundaram Trustee Company Limited vide
their circular resolution dated June 06, 2025.

NOTICE

For Sundaram Asset Management Company Ltd
Place: Chennai R Ajith Kumar
Date: June 09,2025 Company Secretary & Compliance Officer

For more information please contact:
Sundaram Asset Management Company Ltd
(Investment Manager to Sundaram Mutual Fund)
CIN: U93090TN1996PLC034615

Corporate Office: 1st & 2nd Floor, Sundaram Towers, 46, Whites Road,
Royapettah, Chennai-14.
Contact No. (India) 1860 425 7237, (NRI) +91 40 2345 2215
www.sundarammutual.com

Regd. Office: No. 21, Patullos Road, Chennai 600 002.

Mutual Fund investments are subject to market risks, read all scheme-related documents carefully.

Scheme Name Plan Option Record Date# Amount of IDCW*
(` Per Unit)

NAV per unit as on
June 05, 2025 (Rs.)

Sundaram Conservative Hybrid Fund Direct Quarterly-IDCW 0.360 21.5703

Regular Quarterly-IDCW 0.325 19.4694

Sundaram Corporate Bond Fund Direct Quarterly-IDCW 0.343 20.3133

Regular Quarterly-IDCW 0.332 19.6824

Sundaram Money Market Fund Direct Quarterly-IDCW 0.19 12.8784

Regular Quarterly-IDCW 0.188 12.7919

Sundaram Short Duration Fund Direct Quarterly-IDCW 0.261 15.3644

Regular Quarterly-IDCW 0.255 15.0088

Sundaram Medium Duration Fund Direct Quarterly-IDCW 0.401 27.6275

Regular Quarterly-IDCW 0.198 13.5896

Sundaram Equity Savings Fund Direct Quarterly-IDCW 0.42 25.1046

Regular Quarterly-IDCW 0.289 17.2284

Sundaram Ultra Short Duration Fund Direct Quarterly-IDCW 18.017 1222.0409

Regular Quarterly-IDCW 17.302 1169.3056

Sundaram Low Duration Fund Direct Quarterly-IDCW 21.800 1272.1049

Regular Quarterly-IDCW 21.077 1227.1249

Sundaram Liquid Fund Direct Quarterly-IDCW 17.259 1165.8055

Regular Quarterly-IDCW 17.188 1160.2755

June 11, 2025
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FORM NO. CAA.2
[Pursuant to section 230(3) and rule 6 and 7]

CP(CAA)/30(CHE)/2025 and CP(CAA)/ 36(CHE)/2025
in

CA(CAA)/55(CHE)/2024 and CA(CAA)/ 54(CHE)/2024

In the matter of Scheme of Amalgamation between
ACSEN TEX Private Limited (Petitioner/ Transferee Company)

AND
RASI G-Energy Private Limited (Petitioner / Transferor Company)

AND
their respective Shareholders and its Creditors

ACSEN TEX PRIVATE LIMITED.,
CIN: U17111TZ1996PTC028337,
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India.

…Petitioner / Transferee Company
RASI G-Energy Private Limited
CIN: U40105TZ2003PTC028334
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India

…Petitioner / Transferor Company

NOTICE is hereby given that the Company Petitions under Section 230
to 232 and other applicable provisions of the Companies Act, 2013
seeking an order for sanctioning the Scheme of Amalgamation between
ACSEN TEX Private Limited (‘Transferee Company’) and RASI G-Energy
Private Limited (‘Transferor Company’) and their respective Shareholders
and its Creditors (“Scheme”) was presented by both the Transferee and
Transferor Companies on 07-05-2025 and 28-05-2025 respectively and
the said Petitions were admitted by the Hon’ble National Company Law
Tribunal, Chennai and fixed for hearing on June 25th, 2025, before the
NCLT, Division Bench (Court – I), Chennai.
Any person desirous of supporting or opposing the said Petition should
send to the Petitioner Companies’ Advocate at the address mentioned
below, notice of his/her intention, signed by him/her or his/her Advocate
along with the appropriate authorization, with his/her name and address,
so as to reach the Petitioner Companies’ Advocate not later than two days
before the date fixed for hearing of the Petition. Where he/she seeks to
oppose the said Petition, the grounds of opposition along with a copy of
his/her affidavit shall be furnished with such notice.
A copy of the Petitions will be furnished by the undersigned to any person
requiring the same on payment of the prescribed charges for the same.

(Under Rule 16 of the Companies (Compromises, Arrangements and
Amalgamations) Rules, 2016)

Sd/- Mr. K.R.Samratt, Advocate
Advocate for the Petitioner Companies

No. 260, New Addl. Law Chambers, High Court Buildings, Chennai-600 104.

Dated : 07-06-2025
Place : Chennai

NOTICE OF HEARING OF THE PETITION

The Andhra Pradesh Dairy Development Co-op Federation Ltd.,
Mangalagiri, Guntur intended for entrusting the Operational
Management of BMCUs on lease/ rental basis.
Interested parties may submit their bids on ap e-procurement
platform @ www.konugolu.ap.gov.in on or before 21-06-2025 by
5:00 PM. The site will remain accessible to download the tender
document w.e.f. 09-06-2025 from 10:00 AM onwards.
For further details the interested parties may contact during
Office hours Phone No: 0863-2381083 / 85, e-mail:
etenders.apddcf@gmail.com. Sd/-

MANAGING DIRECTOR (FAC)

ANDHRA PRADESH DAIRY
DEVELOPMENT COOP. FEDERATION LTD
APIIC TOWERS, IT PARK, MANGALAGIRI - 522 503, GUNTUR.

Notification No: 01/P&I/APDDCF/2016, Date : 09-06-2025
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Mounjaro sales bulkup
60%ondosageupgrade
Sanket koul
NewDelhi, 8 June

Sales of Mounjaro, Eli Lilly’s blockbuster
weight loss and diabetes drug,
surged60percentinMay,forasecondfull
month since its launch in India. It logged
valuesalesworth~12.61croreinMay,com-
paredto~7.88croreinApril.

Thebumperrise,sinceitslaunchinthe
country in March, was due to the rising
demandforthedrugandpatients’gradual
shift towards its higherdosage, according
to market research firm Pharmarack. In
May,volumesalesof the5milligrams(mg)
doseofthedrugclimbed2.5times.

The drug is currently available in two
injectabledosageforms—2.5and5mg.Itis
prescribedprimarilyforpatientswhomeet
certain clinical criteria related to obesity
and diabetes. data suggests that while
value and volume-wise sales for the 5mg
formofMounjarohavemorethandoubled
fromApril toMay, outperforming the sale
of2.5mgdosageinMay.

Mounjaro 5 mg sales rose from 9,380
units in April (valued at ~3.08 crore) to

22,940units inMayvaluedat~7.53crore.
Forthe2.5mgform,thedemandgrowth

wasrelativelymutedat19,350unitsinMay,
up from18,270units the previousmonth.
Sales value forMay for the 2.5mg dosage
was around ~5.08 crore in May, up from
~4.8croreinthepreviousmonth.

Growthinthe2.5mgdosageindicatesa
consistent rise in new prescriptions.
Patients start with the 2.5 mg dose after
whichthedosageisslowlyincreased.

“Existing patients are upgrading to
higherdosesafterfourweeks,whereasnew
patients are also onboardingMounjaro in
goodnumbers,”SheetalSapale,vice-presi-

dent (commercial) at Pharmarack, said.
TreatmentwithMounjaro is initiatedwith
the lowest availabledosage form (2.5mg),
which is administered subcutaneously
onceeveryweek.

“The starting dose is usually main-
tained for the first four weeks to help the
patientadjustandminimisepotentialside
effects,”SukhvinderSinghSaggu,director
for Minimal Access, GI and Bariatric
Surgery at the CK Birla Hospital, delhi,
said. After this initial phase, the dose is
escalated to 5 mg weekly, as the weight
loss outcomes tend to be more pro-
nouncedat this level.
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Amidintensecompetition,
Berger’sgrowthinQ4was
aheadofpeers.Whatdid
youdoright?

Wedidn’tdoanythingn
dramaticallydifferent.But
ournetworkexpansionwent
offwell.Wedida fairlygood
jobonthepainter-contractor
front.And,we launcheda
fewinterestingproducts.
our initiativeofgoing
deeper intourbanmarkets
wherewehaveaweakpres-
ence–Pune,Mumbai,Ben-
galuru,Chennaiand
Hyderabad–yieldedsome
results.Therefore, inspiteof
increasedcompetition,we
hadarelativelybetter
growthrate thanallother
players in the industry.on
the industrial side,weare the
leaders inprotectivecoat-
ingsandtherewassome
increasedactivity in the
area.Wegot someof that
advantage.

Youaddedfeetonthe
ground.Whatwasthe
addition?

Thatwasprimarily for then
urbanmarkets.Weadded
about 10percent inFY25.
Theresultswillbe felt in the
currentyearandthenext.

Giventhecompetition,
wouldn’t ithavebeeneasier
togainmarketshare ifyou
hadstayedthecourseon
AkzoNobelacquisition?

Thesearecalls thathaven
tobemadewitha lotof
thought.Forus, itwould
havehelped toaddsome
salesquickly.But thecost
involvedwas toohigh.

Doyouthinkthesame
resultscanbeachieved
throughorganicexpansion?

Weare thenumber2n
brandby far in thedecor-
ativesegment.Butournet-
worksize isone-thirdof the
leader. So,mybrand is
knownbutproductsarenot
available inmanyplaces.
Just increasing theproduct
presencewill givehigher
coverageandpenetration—
it’sdoableorganically.
Acquisitionsareahighrisk
strategy; thereareadvan-
tages inutilisingone'sown
strengths.

Fororganicexpansion,you
are investingabout~2,500

‘Berger is number 2 by amargin
in the decorative paint space’

crore inthenext three
years?

Yes,wewillbe increasingn
capacitybyalmost 30,000
metric tonnespermonth.
That ismore thanenoughfor
ourneeds.

It isbelievedthatJSW
Paints ispoisedtoacquire
AkzoNobel.Doyousee
thefight fornumber2 inten-
sifying?

The fight for number 2n
is not intensifying; the
fight for number 3 is going
to intensify between
Kansai Nerolac, Birla and
JSW.Number 2 position is
too far off –wewill have a
turnover of ~20,000 crore
by 2030. The big fight is for
the third.

What is thebusinessout-
lookforFY26–isurban
demandpickingup?

Notso far–demandisn
sortof static.FromQ3FY25 to
Q4FY25, therewassome
improvement.ButQ1FY26 is
likely tobeonsimilar lines to
Q4FY25.WeexpectQ2FY26
tobebetterdue toanearly
diwali inSeptemberand
further improvement inQ3.
overall, inFY25,wehada

volumegrowthofabout8
percent.Butourvalue
growthwasonly2percent
due topricedropandchange
inproductmix.Weshould
have8-10percentvolume
growththisyearaswell.And
valuegrowthshouldbe5-7
percent.Andonce thisyear
isover, competitionwould
havestabilisedandthen it
wouldbenormalisedgrowth
foreveryone.

Is theearlyonsetofmon-
soonadampener?

Theearlyonsetmayn
somewhat impact theMay
sales forall companies.But
onayearlybasis, itwon’t
impact thesegment.

Youtookapricehikeof1.5-2
percent inQ4.What is the
outlookonprices?

Weincreasedprices inn
Novemberandgot the
advantage inQ4. Idon’t see
furtherhikes—partly
because rawmaterialprices
arebenign.

&
Berger Paints India’s revenuegrowth in the fourth
quarter of 2024-25 (Q4FY25)was the strongest in
fivequarters, aheadof other listedpaintmajors.

In an interviewat its newheadquarters inKolkata,Managing
director (Md) andChiefExecutiveofficer (CEo)AbhijitRoy
tells Ishita AyanDutt in Kolkata onwhat clicked for the
company.Edited excerpts:

CCPA’sdarkpatternadvisory sent to50ecomplayers
India’s consumer protection
watchdog Central Consumer
Protection Authority (CCPA)
recently issued an advisory to
over 50 online platforms,
asking them to eliminate dark
patterns and conduct self-
audits inthreemonths.

The directive was sent to
notjustthee-commercegiants
such as Amazon and Flipkart,
but also to travel aggregators,
food-techplatforms, ride-hail-

ing firms, meditech start-ups,
streaming services and
companies.
BusinessStandardreviewed

a copy of the June 5 email,
whichnotedongoinginstances
of dark pattern use despite
existing guidelines. In some
cases, the CCPA said it had
issued notices. The advisory
citedRule4(9)oftheConsumer
Protection (E-Commerce)
Rules, 2020, which mandates

thatconsumerconsentforpur-
chases must be explicitly
obtained — not recorded
throughpre-tickedcheckboxes
orsimilarmechanisms.

Flipkart said the company
welcomestheCCPA’semphasis
on fostering online consumer
confidence. “We constantly
keep assessing and self-audit
requirements to ensure com-
prehensive and timely com-
pliance, and we see this

advisory as a reaffirmation of
the values already central to
our FlipkartMarketplace Plat-
form.” Business Standard
wrote to platforms including
Amazon,Meesho,Apple,Uber,
BookMyShow,Paytm,Namma
Yatri, Meta, Nykaa, Zomato,
Swiggy, BigBasket, Tata 1mg,
andSnapdeal.However, these
queriesdidnotelicitaresponse
till thetimeofgoingtopress.
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RECORD DATE FOR INCOME DISTRIBUTION CUM CAPITAL WITHDRAWAL (IDCW)
NOTICE is hereby given that Sundaram Trustee Company Limited, the Trustee to Sundaram Mutual Fund, has declared Income Distribution
cum capital withdrawal (IDCW) on the face value of ` 10/- and ` 1,000/- under the following schemes:

# Or subsequent business day if the specified date is a non-business day.
* Income Distribution will be done/IDCW will be paid, net of tax deducted at source, as applicable.

Pursuant to the payment of IDCW, the NAV of the scheme will fall to the extent of payout and statutory levy, if applicable. The IDCW payout
will be to the extent of above mentioned IDCW per unit or to the extent of available distributable surplus, as on the Record Date mentioned
above, whichever is lower. Past performance may or may not be sustained in future. All unitholders under the IDCW Option of the above-
mentioned schemes, whose name appears on the Register of Unitholders on the aforesaid Record Date, will be entitled to receive the IDCW.
The above stated quantum of IDCW and the Record Date were approved by the Board of Directors of Sundaram Trustee Company Limited vide
their circular resolution dated June 06, 2025.

NOTICE

For Sundaram Asset Management Company Ltd
Place: Chennai R Ajith Kumar
Date: June 09,2025 Company Secretary & Compliance Officer

For more information please contact:
Sundaram Asset Management Company Ltd
(Investment Manager to Sundaram Mutual Fund)
CIN: U93090TN1996PLC034615

Corporate Office: 1st & 2nd Floor, Sundaram Towers, 46, Whites Road,
Royapettah, Chennai-14.
Contact No. (India) 1860 425 7237, (NRI) +91 40 2345 2215
www.sundarammutual.com

Regd. Office: No. 21, Patullos Road, Chennai 600 002.

Mutual Fund investments are subject to market risks, read all scheme-related documents carefully.

Scheme Name Plan Option Record Date# Amount of IDCW*
(` Per Unit)

NAV per unit as on
June 05, 2025 (Rs.)

Sundaram Conservative Hybrid Fund Direct Quarterly-IDCW 0.360 21.5703

Regular Quarterly-IDCW 0.325 19.4694

Sundaram Corporate Bond Fund Direct Quarterly-IDCW 0.343 20.3133

Regular Quarterly-IDCW 0.332 19.6824

Sundaram Money Market Fund Direct Quarterly-IDCW 0.19 12.8784

Regular Quarterly-IDCW 0.188 12.7919

Sundaram Short Duration Fund Direct Quarterly-IDCW 0.261 15.3644

Regular Quarterly-IDCW 0.255 15.0088

Sundaram Medium Duration Fund Direct Quarterly-IDCW 0.401 27.6275

Regular Quarterly-IDCW 0.198 13.5896

Sundaram Equity Savings Fund Direct Quarterly-IDCW 0.42 25.1046

Regular Quarterly-IDCW 0.289 17.2284

Sundaram Ultra Short Duration Fund Direct Quarterly-IDCW 18.017 1222.0409

Regular Quarterly-IDCW 17.302 1169.3056

Sundaram Low Duration Fund Direct Quarterly-IDCW 21.800 1272.1049

Regular Quarterly-IDCW 21.077 1227.1249

Sundaram Liquid Fund Direct Quarterly-IDCW 17.259 1165.8055

Regular Quarterly-IDCW 17.188 1160.2755

June 11, 2025
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FORM NO. CAA.2
[Pursuant to section 230(3) and rule 6 and 7]

CP(CAA)/30(CHE)/2025 and CP(CAA)/ 36(CHE)/2025
in

CA(CAA)/55(CHE)/2024 and CA(CAA)/ 54(CHE)/2024

In the matter of Scheme of Amalgamation between
ACSEN TEX Private Limited (Petitioner/ Transferee Company)

AND
RASI G-Energy Private Limited (Petitioner / Transferor Company)

AND
their respective Shareholders and its Creditors

ACSEN TEX PRIVATE LIMITED.,
CIN: U17111TZ1996PTC028337,
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India.

…Petitioner / Transferee Company
RASI G-Energy Private Limited
CIN: U40105TZ2003PTC028334
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India

…Petitioner / Transferor Company

NOTICE is hereby given that the Company Petitions under Section 230
to 232 and other applicable provisions of the Companies Act, 2013
seeking an order for sanctioning the Scheme of Amalgamation between
ACSEN TEX Private Limited (‘Transferee Company’) and RASI G-Energy
Private Limited (‘Transferor Company’) and their respective Shareholders
and its Creditors (“Scheme”) was presented by both the Transferee and
Transferor Companies on 07-05-2025 and 28-05-2025 respectively and
the said Petitions were admitted by the Hon’ble National Company Law
Tribunal, Chennai and fixed for hearing on June 25th, 2025, before the
NCLT, Division Bench (Court – I), Chennai.
Any person desirous of supporting or opposing the said Petition should
send to the Petitioner Companies’ Advocate at the address mentioned
below, notice of his/her intention, signed by him/her or his/her Advocate
along with the appropriate authorization, with his/her name and address,
so as to reach the Petitioner Companies’ Advocate not later than two days
before the date fixed for hearing of the Petition. Where he/she seeks to
oppose the said Petition, the grounds of opposition along with a copy of
his/her affidavit shall be furnished with such notice.
A copy of the Petitions will be furnished by the undersigned to any person
requiring the same on payment of the prescribed charges for the same.

(Under Rule 16 of the Companies (Compromises, Arrangements and
Amalgamations) Rules, 2016)

Sd/- Mr. K.R.Samratt, Advocate
Advocate for the Petitioner Companies

No. 260, New Addl. Law Chambers, High Court Buildings, Chennai-600 104.

Dated : 07-06-2025
Place : Chennai

NOTICE OF HEARING OF THE PETITION

The Andhra Pradesh Dairy Development Co-op Federation Ltd.,
Mangalagiri, Guntur intended for entrusting the Operational
Management of BMCUs on lease/ rental basis.
Interested parties may submit their bids on ap e-procurement
platform @ www.konugolu.ap.gov.in on or before 21-06-2025 by
5:00 PM. The site will remain accessible to download the tender
document w.e.f. 09-06-2025 from 10:00 AM onwards.
For further details the interested parties may contact during
Office hours Phone No: 0863-2381083 / 85, e-mail:
etenders.apddcf@gmail.com. Sd/-

MANAGING DIRECTOR (FAC)

ANDHRA PRADESH DAIRY
DEVELOPMENT COOP. FEDERATION LTD
APIIC TOWERS, IT PARK, MANGALAGIRI - 522 503, GUNTUR.

Notification No: 01/P&I/APDDCF/2016, Date : 09-06-2025
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Mounjaro sales bulkup
60%ondosageupgrade
Sanket koul
NewDelhi, 8 June

Sales of Mounjaro, Eli Lilly’s blockbuster
weight loss and diabetes drug,
surged60percentinMay,forasecondfull
month since its launch in India. It logged
valuesalesworth~12.61croreinMay,com-
paredto~7.88croreinApril.

Thebumperrise,sinceitslaunchinthe
country in March, was due to the rising
demandforthedrugandpatients’gradual
shift towards its higherdosage, according
to market research firm Pharmarack. In
May,volumesalesof the5milligrams(mg)
doseofthedrugclimbed2.5times.

The drug is currently available in two
injectabledosageforms—2.5and5mg.Itis
prescribedprimarilyforpatientswhomeet
certain clinical criteria related to obesity
and diabetes. data suggests that while
value and volume-wise sales for the 5mg
formofMounjarohavemorethandoubled
fromApril toMay, outperforming the sale
of2.5mgdosageinMay.

Mounjaro 5 mg sales rose from 9,380
units in April (valued at ~3.08 crore) to

22,940units inMayvaluedat~7.53crore.
Forthe2.5mgform,thedemandgrowth

wasrelativelymutedat19,350unitsinMay,
up from18,270units the previousmonth.
Sales value forMay for the 2.5mg dosage
was around ~5.08 crore in May, up from
~4.8croreinthepreviousmonth.

Growthinthe2.5mgdosageindicatesa
consistent rise in new prescriptions.
Patients start with the 2.5 mg dose after
whichthedosageisslowlyincreased.

“Existing patients are upgrading to
higherdosesafterfourweeks,whereasnew
patients are also onboardingMounjaro in
goodnumbers,”SheetalSapale,vice-presi-

dent (commercial) at Pharmarack, said.
TreatmentwithMounjaro is initiatedwith
the lowest availabledosage form (2.5mg),
which is administered subcutaneously
onceeveryweek.

“The starting dose is usually main-
tained for the first four weeks to help the
patientadjustandminimisepotentialside
effects,”SukhvinderSinghSaggu,director
for Minimal Access, GI and Bariatric
Surgery at the CK Birla Hospital, delhi,
said. After this initial phase, the dose is
escalated to 5 mg weekly, as the weight
loss outcomes tend to be more pro-
nouncedat this level.
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Amidintensecompetition,
Berger’sgrowthinQ4was
aheadofpeers.Whatdid
youdoright?

Wedidn’tdoanythingn
dramaticallydifferent.But
ournetworkexpansionwent
offwell.Wedida fairlygood
jobonthepainter-contractor
front.And,we launcheda
fewinterestingproducts.
our initiativeofgoing
deeper intourbanmarkets
wherewehaveaweakpres-
ence–Pune,Mumbai,Ben-
galuru,Chennaiand
Hyderabad–yieldedsome
results.Therefore, inspiteof
increasedcompetition,we
hadarelativelybetter
growthrate thanallother
players in the industry.on
the industrial side,weare the
leaders inprotectivecoat-
ingsandtherewassome
increasedactivity in the
area.Wegot someof that
advantage.

Youaddedfeetonthe
ground.Whatwasthe
addition?

Thatwasprimarily for then
urbanmarkets.Weadded
about 10percent inFY25.
Theresultswillbe felt in the
currentyearandthenext.

Giventhecompetition,
wouldn’t ithavebeeneasier
togainmarketshare ifyou
hadstayedthecourseon
AkzoNobelacquisition?

Thesearecalls thathaven
tobemadewitha lotof
thought.Forus, itwould
havehelped toaddsome
salesquickly.But thecost
involvedwas toohigh.

Doyouthinkthesame
resultscanbeachieved
throughorganicexpansion?

Weare thenumber2n
brandby far in thedecor-
ativesegment.Butournet-
worksize isone-thirdof the
leader. So,mybrand is
knownbutproductsarenot
available inmanyplaces.
Just increasing theproduct
presencewill givehigher
coverageandpenetration—
it’sdoableorganically.
Acquisitionsareahighrisk
strategy; thereareadvan-
tages inutilisingone'sown
strengths.

Fororganicexpansion,you
are investingabout~2,500

‘Berger is number 2 by amargin
in the decorative paint space’

crore inthenext three
years?

Yes,wewillbe increasingn
capacitybyalmost 30,000
metric tonnespermonth.
That ismore thanenoughfor
ourneeds.

It isbelievedthatJSW
Paints ispoisedtoacquire
AkzoNobel.Doyousee
thefight fornumber2 inten-
sifying?

The fight for number 2n
is not intensifying; the
fight for number 3 is going
to intensify between
Kansai Nerolac, Birla and
JSW.Number 2 position is
too far off –wewill have a
turnover of ~20,000 crore
by 2030. The big fight is for
the third.

What is thebusinessout-
lookforFY26–isurban
demandpickingup?

Notso far–demandisn
sortof static.FromQ3FY25 to
Q4FY25, therewassome
improvement.ButQ1FY26 is
likely tobeonsimilar lines to
Q4FY25.WeexpectQ2FY26
tobebetterdue toanearly
diwali inSeptemberand
further improvement inQ3.
overall, inFY25,wehada

volumegrowthofabout8
percent.Butourvalue
growthwasonly2percent
due topricedropandchange
inproductmix.Weshould
have8-10percentvolume
growththisyearaswell.And
valuegrowthshouldbe5-7
percent.Andonce thisyear
isover, competitionwould
havestabilisedandthen it
wouldbenormalisedgrowth
foreveryone.

Is theearlyonsetofmon-
soonadampener?

Theearlyonsetmayn
somewhat impact theMay
sales forall companies.But
onayearlybasis, itwon’t
impact thesegment.

Youtookapricehikeof1.5-2
percent inQ4.What is the
outlookonprices?

Weincreasedprices inn
Novemberandgot the
advantage inQ4. Idon’t see
furtherhikes—partly
because rawmaterialprices
arebenign.

&
Berger Paints India’s revenuegrowth in the fourth
quarter of 2024-25 (Q4FY25)was the strongest in
fivequarters, aheadof other listedpaintmajors.

In an interviewat its newheadquarters inKolkata,Managing
director (Md) andChiefExecutiveofficer (CEo)AbhijitRoy
tells Ishita AyanDutt in Kolkata onwhat clicked for the
company.Edited excerpts:

CCPA’sdarkpatternadvisory sent to50ecomplayers
India’s consumer protection
watchdog Central Consumer
Protection Authority (CCPA)
recently issued an advisory to
over 50 online platforms,
asking them to eliminate dark
patterns and conduct self-
audits inthreemonths.

The directive was sent to
notjustthee-commercegiants
such as Amazon and Flipkart,
but also to travel aggregators,
food-techplatforms, ride-hail-

ing firms, meditech start-ups,
streaming services and
companies.
BusinessStandardreviewed

a copy of the June 5 email,
whichnotedongoinginstances
of dark pattern use despite
existing guidelines. In some
cases, the CCPA said it had
issued notices. The advisory
citedRule4(9)oftheConsumer
Protection (E-Commerce)
Rules, 2020, which mandates

thatconsumerconsentforpur-
chases must be explicitly
obtained — not recorded
throughpre-tickedcheckboxes
orsimilarmechanisms.

Flipkart said the company
welcomestheCCPA’semphasis
on fostering online consumer
confidence. “We constantly
keep assessing and self-audit
requirements to ensure com-
prehensive and timely com-
pliance, and we see this

advisory as a reaffirmation of
the values already central to
our FlipkartMarketplace Plat-
form.” Business Standard
wrote to platforms including
Amazon,Meesho,Apple,Uber,
BookMyShow,Paytm,Namma
Yatri, Meta, Nykaa, Zomato,
Swiggy, BigBasket, Tata 1mg,
andSnapdeal.However, these
queriesdidnotelicitaresponse
till thetimeofgoingtopress.
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FORM NO. CAA.2
[Pursuant to section 230(3) and rule 6 and 7]

CP(CAA)/30(CHE)/2025 and CP(CAA)/ 36(CHE)/2025
in

CA(CAA)/55(CHE)/2024 and CA(CAA)/ 54(CHE)/2024

In the matter of Scheme of Amalgamation between
ACSEN TEX Private Limited (Petitioner/ Transferee Company)

AND
RASI G-Energy Private Limited (Petitioner / Transferor Company)

AND
their respective Shareholders and its Creditors

ACSEN TEX PRIVATE LIMITED.,
CIN: U17111TZ1996PTC028337,
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India.

…Petitioner / Transferee Company
RASI G-Energy Private Limited
CIN: U40105TZ2003PTC028334
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India

…Petitioner / Transferor Company

NOTICE is hereby given that the Company Petitions under Section 230
to 232 and other applicable provisions of the Companies Act, 2013
seeking an order for sanctioning the Scheme of Amalgamation between
ACSEN TEX Private Limited (‘Transferee Company’) and RASI G-Energy
Private Limited (‘Transferor Company’) and their respective Shareholders
and its Creditors (“Scheme”) was presented by both the Transferee and
Transferor Companies on 07-05-2025 and 28-05-2025 respectively and
the said Petitions were admitted by the Hon’ble National Company Law
Tribunal, Chennai and fixed for hearing on June 25th, 2025, before the
NCLT, Division Bench (Court – I), Chennai.
Any person desirous of supporting or opposing the said Petition should
send to the Petitioner Companies’ Advocate at the address mentioned
below, notice of his/her intention, signed by him/her or his/her Advocate
along with the appropriate authorization, with his/her name and address,
so as to reach the Petitioner Companies’ Advocate not later than two days
before the date fixed for hearing of the Petition. Where he/she seeks to
oppose the said Petition, the grounds of opposition along with a copy of
his/her affidavit shall be furnished with such notice.
A copy of the Petitions will be furnished by the undersigned to any person
requiring the same on payment of the prescribed charges for the same.

(Under Rule 16 of the Companies (Compromises, Arrangements and
Amalgamations) Rules, 2016)

Sd/- Mr. K.R.Samratt, Advocate
Advocate for the Petitioner Companies

No. 260, New Addl. Law Chambers, High Court Buildings, Chennai-600 104.

Dated : 07-06-2025
Place : Chennai

NOTICE OF HEARING OF THE PETITION

The Andhra Pradesh Dairy Development Co-op Federation Ltd.,
Mangalagiri, Guntur intended for entrusting the Operational
Management of BMCUs on lease/ rental basis.
Interested parties may submit their bids on ap e-procurement
platform @ www.konugolu.ap.gov.in on or before 21-06-2025 by
5:00 PM. The site will remain accessible to download the tender
document w.e.f. 09-06-2025 from 10:00 AM onwards.
For further details the interested parties may contact during
Office hours Phone No: 0863-2381083 / 85, e-mail:
etenders.apddcf@gmail.com. Sd/-

MANAGING DIRECTOR (FAC)

ANDHRA PRADESH DAIRY
DEVELOPMENT COOP. FEDERATION LTD
APIIC TOWERS, IT PARK, MANGALAGIRI - 522 503, GUNTUR.

Notification No: 01/P&I/APDDCF/2016, Date : 09-06-2025

APPO INTMENTS
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Mounjaro sales bulkup
60%ondosageupgrade
Sanket koul
NewDelhi, 8 June

Sales of Mounjaro, Eli Lilly’s blockbuster
weight loss and diabetes drug,
surged60percentinMay,forasecondfull
month since its launch in India. It logged
valuesalesworth~12.61croreinMay,com-
paredto~7.88croreinApril.

Thebumperrise,sinceitslaunchinthe
country in March, was due to the rising
demandforthedrugandpatients’gradual
shift towards its higherdosage, according
to market research firm Pharmarack. In
May,volumesalesof the5milligrams(mg)
doseofthedrugclimbed2.5times.

The drug is currently available in two
injectabledosageforms—2.5and5mg.Itis
prescribedprimarilyforpatientswhomeet
certain clinical criteria related to obesity
and diabetes. data suggests that while
value and volume-wise sales for the 5mg
formofMounjarohavemorethandoubled
fromApril toMay, outperforming the sale
of2.5mgdosageinMay.

Mounjaro 5 mg sales rose from 9,380
units in April (valued at ~3.08 crore) to

22,940units inMayvaluedat~7.53crore.
Forthe2.5mgform,thedemandgrowth

wasrelativelymutedat19,350unitsinMay,
up from18,270units the previousmonth.
Sales value forMay for the 2.5mg dosage
was around ~5.08 crore in May, up from
~4.8croreinthepreviousmonth.

Growthinthe2.5mgdosageindicatesa
consistent rise in new prescriptions.
Patients start with the 2.5 mg dose after
whichthedosageisslowlyincreased.

“Existing patients are upgrading to
higherdosesafterfourweeks,whereasnew
patients are also onboardingMounjaro in
goodnumbers,”SheetalSapale,vice-presi-

dent (commercial) at Pharmarack, said.
TreatmentwithMounjaro is initiatedwith
the lowest availabledosage form (2.5mg),
which is administered subcutaneously
onceeveryweek.

“The starting dose is usually main-
tained for the first four weeks to help the
patientadjustandminimisepotentialside
effects,”SukhvinderSinghSaggu,director
for Minimal Access, GI and Bariatric
Surgery at the CK Birla Hospital, delhi,
said. After this initial phase, the dose is
escalated to 5 mg weekly, as the weight
loss outcomes tend to be more pro-
nouncedat this level.
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Amidintensecompetition,
Berger’sgrowthinQ4was
aheadofpeers.Whatdid
youdoright?

Wedidn’tdoanythingn
dramaticallydifferent.But
ournetworkexpansionwent
offwell.Wedida fairlygood
jobonthepainter-contractor
front.And,we launcheda
fewinterestingproducts.
our initiativeofgoing
deeper intourbanmarkets
wherewehaveaweakpres-
ence–Pune,Mumbai,Ben-
galuru,Chennaiand
Hyderabad–yieldedsome
results.Therefore, inspiteof
increasedcompetition,we
hadarelativelybetter
growthrate thanallother
players in the industry.on
the industrial side,weare the
leaders inprotectivecoat-
ingsandtherewassome
increasedactivity in the
area.Wegot someof that
advantage.

Youaddedfeetonthe
ground.Whatwasthe
addition?

Thatwasprimarily for then
urbanmarkets.Weadded
about 10percent inFY25.
Theresultswillbe felt in the
currentyearandthenext.

Giventhecompetition,
wouldn’t ithavebeeneasier
togainmarketshare ifyou
hadstayedthecourseon
AkzoNobelacquisition?

Thesearecalls thathaven
tobemadewitha lotof
thought.Forus, itwould
havehelped toaddsome
salesquickly.But thecost
involvedwas toohigh.

Doyouthinkthesame
resultscanbeachieved
throughorganicexpansion?

Weare thenumber2n
brandby far in thedecor-
ativesegment.Butournet-
worksize isone-thirdof the
leader. So,mybrand is
knownbutproductsarenot
available inmanyplaces.
Just increasing theproduct
presencewill givehigher
coverageandpenetration—
it’sdoableorganically.
Acquisitionsareahighrisk
strategy; thereareadvan-
tages inutilisingone'sown
strengths.

Fororganicexpansion,you
are investingabout~2,500

‘Berger is number 2 by amargin
in the decorative paint space’

crore inthenext three
years?

Yes,wewillbe increasingn
capacitybyalmost 30,000
metric tonnespermonth.
That ismore thanenoughfor
ourneeds.

It isbelievedthatJSW
Paints ispoisedtoacquire
AkzoNobel.Doyousee
thefight fornumber2 inten-
sifying?

The fight for number 2n
is not intensifying; the
fight for number 3 is going
to intensify between
Kansai Nerolac, Birla and
JSW.Number 2 position is
too far off –wewill have a
turnover of ~20,000 crore
by 2030. The big fight is for
the third.

What is thebusinessout-
lookforFY26–isurban
demandpickingup?

Notso far–demandisn
sortof static.FromQ3FY25 to
Q4FY25, therewassome
improvement.ButQ1FY26 is
likely tobeonsimilar lines to
Q4FY25.WeexpectQ2FY26
tobebetterdue toanearly
diwali inSeptemberand
further improvement inQ3.
overall, inFY25,wehada

volumegrowthofabout8
percent.Butourvalue
growthwasonly2percent
due topricedropandchange
inproductmix.Weshould
have8-10percentvolume
growththisyearaswell.And
valuegrowthshouldbe5-7
percent.Andonce thisyear
isover, competitionwould
havestabilisedandthen it
wouldbenormalisedgrowth
foreveryone.

Is theearlyonsetofmon-
soonadampener?

Theearlyonsetmayn
somewhat impact theMay
sales forall companies.But
onayearlybasis, itwon’t
impact thesegment.

Youtookapricehikeof1.5-2
percent inQ4.What is the
outlookonprices?

Weincreasedprices inn
Novemberandgot the
advantage inQ4. Idon’t see
furtherhikes—partly
because rawmaterialprices
arebenign.

&
Berger Paints India’s revenuegrowth in the fourth
quarter of 2024-25 (Q4FY25)was the strongest in
fivequarters, aheadof other listedpaintmajors.

In an interviewat its newheadquarters inKolkata,Managing
director (Md) andChiefExecutiveofficer (CEo)AbhijitRoy
tells Ishita AyanDutt in Kolkata onwhat clicked for the
company.Edited excerpts:

CCPA’sdarkpatternadvisory sent to50ecomplayers
India’s consumer protection
watchdog Central Consumer
Protection Authority (CCPA)
recently issued an advisory to
over 50 online platforms,
asking them to eliminate dark
patterns and conduct self-
audits inthreemonths.

The directive was sent to
notjustthee-commercegiants
such as Amazon and Flipkart,
but also to travel aggregators,
food-techplatforms, ride-hail-

ing firms, meditech start-ups,
streaming services and
companies.
BusinessStandardreviewed

a copy of the June 5 email,
whichnotedongoinginstances
of dark pattern use despite
existing guidelines. In some
cases, the CCPA said it had
issued notices. The advisory
citedRule4(9)oftheConsumer
Protection (E-Commerce)
Rules, 2020, which mandates

thatconsumerconsentforpur-
chases must be explicitly
obtained — not recorded
throughpre-tickedcheckboxes
orsimilarmechanisms.

Flipkart said the company
welcomestheCCPA’semphasis
on fostering online consumer
confidence. “We constantly
keep assessing and self-audit
requirements to ensure com-
prehensive and timely com-
pliance, and we see this

advisory as a reaffirmation of
the values already central to
our FlipkartMarketplace Plat-
form.” Business Standard
wrote to platforms including
Amazon,Meesho,Apple,Uber,
BookMyShow,Paytm,Namma
Yatri, Meta, Nykaa, Zomato,
Swiggy, BigBasket, Tata 1mg,
andSnapdeal.However, these
queriesdidnotelicitaresponse
till thetimeofgoingtopress.

Udisha srivastav

M
ar 5,400

18,270
9,380

19,350 5.08
7.53

6,240
1.42

4.80
3.08

2.05

A
pr

M
ay

Growth trajectory
Quantity (in '000)

n 2.5 mg injection
n 5mg injection

Value (in ~cr)

Source: Pharmarack Research
22,940

NEW DELHI | MONDAY, 9 JUNE 2025B companies 5
bbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbb

FORM NO. CAA.2
[Pursuant to section 230(3) and rule 6 and 7]

CP(CAA)/30(CHE)/2025 and CP(CAA)/ 36(CHE)/2025
in

CA(CAA)/55(CHE)/2024 and CA(CAA)/ 54(CHE)/2024

In the matter of Scheme of Amalgamation between
ACSEN TEX Private Limited (Petitioner/ Transferee Company)

AND
RASI G-Energy Private Limited (Petitioner / Transferor Company)

AND
their respective Shareholders and its Creditors

ACSEN TEX PRIVATE LIMITED.,
CIN: U17111TZ1996PTC028337,
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India.

…Petitioner / Transferee Company
RASI G-Energy Private Limited
CIN: U40105TZ2003PTC028334
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India

…Petitioner / Transferor Company

NOTICE is hereby given that the Company Petitions under Section 230
to 232 and other applicable provisions of the Companies Act, 2013
seeking an order for sanctioning the Scheme of Amalgamation between
ACSEN TEX Private Limited (‘Transferee Company’) and RASI G-Energy
Private Limited (‘Transferor Company’) and their respective Shareholders
and its Creditors (“Scheme”) was presented by both the Transferee and
Transferor Companies on 07-05-2025 and 28-05-2025 respectively and
the said Petitions were admitted by the Hon’ble National Company Law
Tribunal, Chennai and fixed for hearing on June 25th, 2025, before the
NCLT, Division Bench (Court – I), Chennai.
Any person desirous of supporting or opposing the said Petition should
send to the Petitioner Companies’ Advocate at the address mentioned
below, notice of his/her intention, signed by him/her or his/her Advocate
along with the appropriate authorization, with his/her name and address,
so as to reach the Petitioner Companies’ Advocate not later than two days
before the date fixed for hearing of the Petition. Where he/she seeks to
oppose the said Petition, the grounds of opposition along with a copy of
his/her affidavit shall be furnished with such notice.
A copy of the Petitions will be furnished by the undersigned to any person
requiring the same on payment of the prescribed charges for the same.

(Under Rule 16 of the Companies (Compromises, Arrangements and
Amalgamations) Rules, 2016)

Sd/- Mr. K.R.Samratt, Advocate
Advocate for the Petitioner Companies

No. 260, New Addl. Law Chambers, High Court Buildings, Chennai-600 104.

Dated : 07-06-2025
Place : Chennai

NOTICE OF HEARING OF THE PETITION

The Andhra Pradesh Dairy Development Co-op Federation Ltd.,
Mangalagiri, Guntur intended for entrusting the Operational
Management of BMCUs on lease/ rental basis.
Interested parties may submit their bids on ap e-procurement
platform @ www.konugolu.ap.gov.in on or before 21-06-2025 by
5:00 PM. The site will remain accessible to download the tender
document w.e.f. 09-06-2025 from 10:00 AM onwards.
For further details the interested parties may contact during
Office hours Phone No: 0863-2381083 / 85, e-mail:
etenders.apddcf@gmail.com. Sd/-

MANAGING DIRECTOR (FAC)

ANDHRA PRADESH DAIRY
DEVELOPMENT COOP. FEDERATION LTD
APIIC TOWERS, IT PARK, MANGALAGIRI - 522 503, GUNTUR.

Notification No: 01/P&I/APDDCF/2016, Date : 09-06-2025

PUBLIC NOTICE
Notice is hereby given to the General Public and all
concerned stakeholders that Dahua Technology India
Private Limited (CIN: U74999HR2017FTC067305, 'the
Company') has shifted its Registered Oice recently,
pursuant to the resolution passed by the Board of
Directors in their meeting held on 20.05.2025.
The new Registered Oice address is:
9th Floor, Tower B, DLF Cyber Greens, DLF Cyber City,
Phase III, Gurugram, Haryana - 122002.
The change has been duly iled with the Registrar of
Companies (RoC), NCT of Delhi & Haryana and is efective
post-approval. All future communications may be directed
to the new address.

for Dahua Technology India Private Limited
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Mounjaro sales bulkup
60%ondosageupgrade
Sanket koul
NewDelhi, 8 June

Sales of Mounjaro, Eli Lilly’s blockbuster
weight loss and diabetes drug,
surged60percentinMay,forasecondfull
month since its launch in India. It logged
valuesalesworth~12.61croreinMay,com-
paredto~7.88croreinApril.

Thebumperrise,sinceitslaunchinthe
country in March, was due to the rising
demandforthedrugandpatients’gradual
shift towards its higherdosage, according
to market research firm Pharmarack. In
May,volumesalesof the5milligrams(mg)
doseofthedrugclimbed2.5times.

The drug is currently available in two
injectabledosageforms—2.5and5mg.Itis
prescribedprimarilyforpatientswhomeet
certain clinical criteria related to obesity
and diabetes. data suggests that while
value and volume-wise sales for the 5mg
formofMounjarohavemorethandoubled
fromApril toMay, outperforming the sale
of2.5mgdosageinMay.

Mounjaro 5 mg sales rose from 9,380
units in April (valued at ~3.08 crore) to

22,940units inMayvaluedat~7.53crore.
Forthe2.5mgform,thedemandgrowth

wasrelativelymutedat19,350unitsinMay,
up from18,270units the previousmonth.
Sales value forMay for the 2.5mg dosage
was around ~5.08 crore in May, up from
~4.8croreinthepreviousmonth.

Growthinthe2.5mgdosageindicatesa
consistent rise in new prescriptions.
Patients start with the 2.5 mg dose after
whichthedosageisslowlyincreased.

“Existing patients are upgrading to
higherdosesafterfourweeks,whereasnew
patients are also onboardingMounjaro in
goodnumbers,”SheetalSapale,vice-presi-

dent (commercial) at Pharmarack, said.
TreatmentwithMounjaro is initiatedwith
the lowest availabledosage form (2.5mg),
which is administered subcutaneously
onceeveryweek.

“The starting dose is usually main-
tained for the first four weeks to help the
patientadjustandminimisepotentialside
effects,”SukhvinderSinghSaggu,director
for Minimal Access, GI and Bariatric
Surgery at the CK Birla Hospital, delhi,
said. After this initial phase, the dose is
escalated to 5 mg weekly, as the weight
loss outcomes tend to be more pro-
nouncedat this level.
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Amidintensecompetition,
Berger’sgrowthinQ4was
aheadofpeers.Whatdid
youdoright?

Wedidn’tdoanythingn
dramaticallydifferent.But
ournetworkexpansionwent
offwell.Wedida fairlygood
jobonthepainter-contractor
front.And,we launcheda
fewinterestingproducts.
our initiativeofgoing
deeper intourbanmarkets
wherewehaveaweakpres-
ence–Pune,Mumbai,Ben-
galuru,Chennaiand
Hyderabad–yieldedsome
results.Therefore, inspiteof
increasedcompetition,we
hadarelativelybetter
growthrate thanallother
players in the industry.on
the industrial side,weare the
leaders inprotectivecoat-
ingsandtherewassome
increasedactivity in the
area.Wegot someof that
advantage.

Youaddedfeetonthe
ground.Whatwasthe
addition?

Thatwasprimarily for then
urbanmarkets.Weadded
about 10percent inFY25.
Theresultswillbe felt in the
currentyearandthenext.

Giventhecompetition,
wouldn’t ithavebeeneasier
togainmarketshare ifyou
hadstayedthecourseon
AkzoNobelacquisition?

Thesearecalls thathaven
tobemadewitha lotof
thought.Forus, itwould
havehelped toaddsome
salesquickly.But thecost
involvedwas toohigh.

Doyouthinkthesame
resultscanbeachieved
throughorganicexpansion?

Weare thenumber2n
brandby far in thedecor-
ativesegment.Butournet-
worksize isone-thirdof the
leader. So,mybrand is
knownbutproductsarenot
available inmanyplaces.
Just increasing theproduct
presencewill givehigher
coverageandpenetration—
it’sdoableorganically.
Acquisitionsareahighrisk
strategy; thereareadvan-
tages inutilisingone'sown
strengths.

Fororganicexpansion,you
are investingabout~2,500

‘Berger is number 2 by amargin
in the decorative paint space’

crore inthenext three
years?

Yes,wewillbe increasingn
capacitybyalmost 30,000
metric tonnespermonth.
That ismore thanenoughfor
ourneeds.

It isbelievedthatJSW
Paints ispoisedtoacquire
AkzoNobel.Doyousee
thefight fornumber2 inten-
sifying?

The fight for number 2n
is not intensifying; the
fight for number 3 is going
to intensify between
Kansai Nerolac, Birla and
JSW.Number 2 position is
too far off –wewill have a
turnover of ~20,000 crore
by 2030. The big fight is for
the third.

What is thebusinessout-
lookforFY26–isurban
demandpickingup?

Notso far–demandisn
sortof static.FromQ3FY25 to
Q4FY25, therewassome
improvement.ButQ1FY26 is
likely tobeonsimilar lines to
Q4FY25.WeexpectQ2FY26
tobebetterdue toanearly
diwali inSeptemberand
further improvement inQ3.
overall, inFY25,wehada

volumegrowthofabout8
percent.Butourvalue
growthwasonly2percent
due topricedropandchange
inproductmix.Weshould
have8-10percentvolume
growththisyearaswell.And
valuegrowthshouldbe5-7
percent.Andonce thisyear
isover, competitionwould
havestabilisedandthen it
wouldbenormalisedgrowth
foreveryone.

Is theearlyonsetofmon-
soonadampener?

Theearlyonsetmayn
somewhat impact theMay
sales forall companies.But
onayearlybasis, itwon’t
impact thesegment.

Youtookapricehikeof1.5-2
percent inQ4.What is the
outlookonprices?

Weincreasedprices inn
Novemberandgot the
advantage inQ4. Idon’t see
furtherhikes—partly
because rawmaterialprices
arebenign.

&
Berger Paints India’s revenuegrowth in the fourth
quarter of 2024-25 (Q4FY25)was the strongest in
fivequarters, aheadof other listedpaintmajors.

In an interviewat its newheadquarters inKolkata,Managing
director (Md) andChiefExecutiveofficer (CEo)AbhijitRoy
tells Ishita AyanDutt in Kolkata onwhat clicked for the
company.Edited excerpts:

CCPA’sdarkpatternadvisory sent to50ecomplayers
India’s consumer protection
watchdog Central Consumer
Protection Authority (CCPA)
recently issued an advisory to
over 50 online platforms,
asking them to eliminate dark
patterns and conduct self-
audits inthreemonths.

The directive was sent to
notjustthee-commercegiants
such as Amazon and Flipkart,
but also to travel aggregators,
food-techplatforms, ride-hail-

ing firms, meditech start-ups,
streaming services and
companies.
BusinessStandardreviewed

a copy of the June 5 email,
whichnotedongoinginstances
of dark pattern use despite
existing guidelines. In some
cases, the CCPA said it had
issued notices. The advisory
citedRule4(9)oftheConsumer
Protection (E-Commerce)
Rules, 2020, which mandates

thatconsumerconsentforpur-
chases must be explicitly
obtained — not recorded
throughpre-tickedcheckboxes
orsimilarmechanisms.

Flipkart said the company
welcomestheCCPA’semphasis
on fostering online consumer
confidence. “We constantly
keep assessing and self-audit
requirements to ensure com-
prehensive and timely com-
pliance, and we see this

advisory as a reaffirmation of
the values already central to
our FlipkartMarketplace Plat-
form.” Business Standard
wrote to platforms including
Amazon,Meesho,Apple,Uber,
BookMyShow,Paytm,Namma
Yatri, Meta, Nykaa, Zomato,
Swiggy, BigBasket, Tata 1mg,
andSnapdeal.However, these
queriesdidnotelicitaresponse
till thetimeofgoingtopress.
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Source: Pharmarack Research
22,940
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Place: Andhra Pradesh, Dated: 09.06.2025



bbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbb

Mounjaro sales bulkup
60%ondosageupgrade
Sanket koul
NewDelhi, 8 June

Sales of Mounjaro, Eli Lilly’s blockbuster
weight loss and diabetes drug,
surged60percentinMay,forasecondfull
month since its launch in India. It logged
valuesalesworth~12.61croreinMay,com-
paredto~7.88croreinApril.

Thebumperrise,sinceitslaunchinthe
country in March, was due to the rising
demandforthedrugandpatients’gradual
shift towards its higherdosage, according
to market research firm Pharmarack. In
May,volumesalesof the5milligrams(mg)
doseofthedrugclimbed2.5times.

The drug is currently available in two
injectabledosageforms—2.5and5mg.Itis
prescribedprimarilyforpatientswhomeet
certain clinical criteria related to obesity
and diabetes. data suggests that while
value and volume-wise sales for the 5mg
formofMounjarohavemorethandoubled
fromApril toMay, outperforming the sale
of2.5mgdosageinMay.

Mounjaro 5 mg sales rose from 9,380
units in April (valued at ~3.08 crore) to

22,940units inMayvaluedat~7.53crore.
Forthe2.5mgform,thedemandgrowth

wasrelativelymutedat19,350unitsinMay,
up from18,270units the previousmonth.
Sales value forMay for the 2.5mg dosage
was around ~5.08 crore in May, up from
~4.8croreinthepreviousmonth.

Growthinthe2.5mgdosageindicatesa
consistent rise in new prescriptions.
Patients start with the 2.5 mg dose after
whichthedosageisslowlyincreased.

“Existing patients are upgrading to
higherdosesafterfourweeks,whereasnew
patients are also onboardingMounjaro in
goodnumbers,”SheetalSapale,vice-presi-

dent (commercial) at Pharmarack, said.
TreatmentwithMounjaro is initiatedwith
the lowest availabledosage form (2.5mg),
which is administered subcutaneously
onceeveryweek.

“The starting dose is usually main-
tained for the first four weeks to help the
patientadjustandminimisepotentialside
effects,”SukhvinderSinghSaggu,director
for Minimal Access, GI and Bariatric
Surgery at the CK Birla Hospital, delhi,
said. After this initial phase, the dose is
escalated to 5 mg weekly, as the weight
loss outcomes tend to be more pro-
nouncedat this level.
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Amidintensecompetition,
Berger’sgrowthinQ4was
aheadofpeers.Whatdid
youdoright?

Wedidn’tdoanythingn
dramaticallydifferent.But
ournetworkexpansionwent
offwell.Wedida fairlygood
jobonthepainter-contractor
front.And,we launcheda
fewinterestingproducts.
our initiativeofgoing
deeper intourbanmarkets
wherewehaveaweakpres-
ence–Pune,Mumbai,Ben-
galuru,Chennaiand
Hyderabad–yieldedsome
results.Therefore, inspiteof
increasedcompetition,we
hadarelativelybetter
growthrate thanallother
players in the industry.on
the industrial side,weare the
leaders inprotectivecoat-
ingsandtherewassome
increasedactivity in the
area.Wegot someof that
advantage.

Youaddedfeetonthe
ground.Whatwasthe
addition?

Thatwasprimarily for then
urbanmarkets.Weadded
about 10percent inFY25.
Theresultswillbe felt in the
currentyearandthenext.

Giventhecompetition,
wouldn’t ithavebeeneasier
togainmarketshare ifyou
hadstayedthecourseon
AkzoNobelacquisition?

Thesearecalls thathaven
tobemadewitha lotof
thought.Forus, itwould
havehelped toaddsome
salesquickly.But thecost
involvedwas toohigh.

Doyouthinkthesame
resultscanbeachieved
throughorganicexpansion?

Weare thenumber2n
brandby far in thedecor-
ativesegment.Butournet-
worksize isone-thirdof the
leader. So,mybrand is
knownbutproductsarenot
available inmanyplaces.
Just increasing theproduct
presencewill givehigher
coverageandpenetration—
it’sdoableorganically.
Acquisitionsareahighrisk
strategy; thereareadvan-
tages inutilisingone'sown
strengths.

Fororganicexpansion,you
are investingabout~2,500

‘Berger is number 2 by amargin
in the decorative paint space’

crore inthenext three
years?

Yes,wewillbe increasingn
capacitybyalmost 30,000
metric tonnespermonth.
That ismore thanenoughfor
ourneeds.

It isbelievedthatJSW
Paints ispoisedtoacquire
AkzoNobel.Doyousee
thefight fornumber2 inten-
sifying?

The fight for number 2n
is not intensifying; the
fight for number 3 is going
to intensify between
Kansai Nerolac, Birla and
JSW.Number 2 position is
too far off –wewill have a
turnover of ~20,000 crore
by 2030. The big fight is for
the third.

What is thebusinessout-
lookforFY26–isurban
demandpickingup?

Notso far–demandisn
sortof static.FromQ3FY25 to
Q4FY25, therewassome
improvement.ButQ1FY26 is
likely tobeonsimilar lines to
Q4FY25.WeexpectQ2FY26
tobebetterdue toanearly
diwali inSeptemberand
further improvement inQ3.
overall, inFY25,wehada

volumegrowthofabout8
percent.Butourvalue
growthwasonly2percent
due topricedropandchange
inproductmix.Weshould
have8-10percentvolume
growththisyearaswell.And
valuegrowthshouldbe5-7
percent.Andonce thisyear
isover, competitionwould
havestabilisedandthen it
wouldbenormalisedgrowth
foreveryone.

Is theearlyonsetofmon-
soonadampener?

Theearlyonsetmayn
somewhat impact theMay
sales forall companies.But
onayearlybasis, itwon’t
impact thesegment.

Youtookapricehikeof1.5-2
percent inQ4.What is the
outlookonprices?

Weincreasedprices inn
Novemberandgot the
advantage inQ4. Idon’t see
furtherhikes—partly
because rawmaterialprices
arebenign.

&
Berger Paints India’s revenuegrowth in the fourth
quarter of 2024-25 (Q4FY25)was the strongest in
fivequarters, aheadof other listedpaintmajors.

In an interviewat its newheadquarters inKolkata,Managing
director (Md) andChiefExecutiveofficer (CEo)AbhijitRoy
tells Ishita AyanDutt in Kolkata onwhat clicked for the
company.Edited excerpts:

CCPA’sdarkpatternadvisory sent to50ecomplayers
India’s consumer protection
watchdog Central Consumer
Protection Authority (CCPA)
recently issued an advisory to
over 50 online platforms,
asking them to eliminate dark
patterns and conduct self-
audits inthreemonths.

The directive was sent to
notjustthee-commercegiants
such as Amazon and Flipkart,
but also to travel aggregators,
food-techplatforms, ride-hail-

ing firms, meditech start-ups,
streaming services and
companies.
BusinessStandardreviewed

a copy of the June 5 email,
whichnotedongoinginstances
of dark pattern use despite
existing guidelines. In some
cases, the CCPA said it had
issued notices. The advisory
citedRule4(9)oftheConsumer
Protection (E-Commerce)
Rules, 2020, which mandates

thatconsumerconsentforpur-
chases must be explicitly
obtained — not recorded
throughpre-tickedcheckboxes
orsimilarmechanisms.

Flipkart said the company
welcomestheCCPA’semphasis
on fostering online consumer
confidence. “We constantly
keep assessing and self-audit
requirements to ensure com-
prehensive and timely com-
pliance, and we see this

advisory as a reaffirmation of
the values already central to
our FlipkartMarketplace Plat-
form.” Business Standard
wrote to platforms including
Amazon,Meesho,Apple,Uber,
BookMyShow,Paytm,Namma
Yatri, Meta, Nykaa, Zomato,
Swiggy, BigBasket, Tata 1mg,
andSnapdeal.However, these
queriesdidnotelicitaresponse
till thetimeofgoingtopress.

Udisha srivastav

M
ar 5,400

18,270
9,380

19,350 5.08
7.53

6,240
1.42

4.80
3.08

2.05

A
pr

M
ay

Growth trajectory
Quantity (in '000)

n 2.5 mg injection
n 5mg injection

Value (in ~cr)

Source: Pharmarack Research
22,940

kochi | MoNDAY, 9 JUNE 2025B companies 3
bbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbb

FORM NO. CAA.2
[Pursuant to section 230(3) and rule 6 and 7]

CP(CAA)/30(CHE)/2025 and CP(CAA)/ 36(CHE)/2025
in

CA(CAA)/55(CHE)/2024 and CA(CAA)/ 54(CHE)/2024

In the matter of Scheme of Amalgamation between
ACSEN TEX Private Limited (Petitioner/ Transferee Company)

AND
RASI G-Energy Private Limited (Petitioner / Transferor Company)

AND
their respective Shareholders and its Creditors

ACSEN TEX PRIVATE LIMITED.,
CIN: U17111TZ1996PTC028337,
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India.

…Petitioner / Transferee Company
RASI G-Energy Private Limited
CIN: U40105TZ2003PTC028334
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India

…Petitioner / Transferor Company

NOTICE is hereby given that the Company Petitions under Section 230
to 232 and other applicable provisions of the Companies Act, 2013
seeking an order for sanctioning the Scheme of Amalgamation between
ACSEN TEX Private Limited (‘Transferee Company’) and RASI G-Energy
Private Limited (‘Transferor Company’) and their respective Shareholders
and its Creditors (“Scheme”) was presented by both the Transferee and
Transferor Companies on 07-05-2025 and 28-05-2025 respectively and
the said Petitions were admitted by the Hon’ble National Company Law
Tribunal, Chennai and fixed for hearing on June 25th, 2025, before the
NCLT, Division Bench (Court – I), Chennai.
Any person desirous of supporting or opposing the said Petition should
send to the Petitioner Companies’ Advocate at the address mentioned
below, notice of his/her intention, signed by him/her or his/her Advocate
along with the appropriate authorization, with his/her name and address,
so as to reach the Petitioner Companies’ Advocate not later than two days
before the date fixed for hearing of the Petition. Where he/she seeks to
oppose the said Petition, the grounds of opposition along with a copy of
his/her affidavit shall be furnished with such notice.
A copy of the Petitions will be furnished by the undersigned to any person
requiring the same on payment of the prescribed charges for the same.

(Under Rule 16 of the Companies (Compromises, Arrangements and
Amalgamations) Rules, 2016)

Sd/- Mr. K.R.Samratt, Advocate
Advocate for the Petitioner Companies

No. 260, New Addl. Law Chambers, High Court Buildings, Chennai-600 104.

Dated : 07-06-2025
Place : Chennai

NOTICE OF HEARING OF THE PETITION

The Andhra Pradesh Dairy Development Co-op Federation Ltd.,
Mangalagiri, Guntur intended for entrusting the Operational
Management of BMCUs on lease/ rental basis.
Interested parties may submit their bids on ap e-procurement
platform @ www.konugolu.ap.gov.in on or before 21-06-2025 by
5:00 PM. The site will remain accessible to download the tender
document w.e.f. 09-06-2025 from 10:00 AM onwards.
For further details the interested parties may contact during
Office hours Phone No: 0863-2381083 / 85, e-mail:
etenders.apddcf@gmail.com. Sd/-

MANAGING DIRECTOR (FAC)

ANDHRA PRADESH DAIRY
DEVELOPMENT COOP. FEDERATION LTD
APIIC TOWERS, IT PARK, MANGALAGIRI - 522 503, GUNTUR.

Notification No: 01/P&I/APDDCF/2016, Date : 09-06-2025

A P P O I N TM EN T S
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Mounjaro sales bulkup
60%ondosageupgrade
Sanket koul
NewDelhi, 8 June

Sales of Mounjaro, Eli Lilly’s blockbuster
weight loss and diabetes drug,
surged60percentinMay,forasecondfull
month since its launch in India. It logged
valuesalesworth~12.61croreinMay,com-
paredto~7.88croreinApril.

Thebumperrise,sinceitslaunchinthe
country in March, was due to the rising
demandforthedrugandpatients’gradual
shift towards its higherdosage, according
to market research firm Pharmarack. In
May,volumesalesof the5milligrams(mg)
doseofthedrugclimbed2.5times.

The drug is currently available in two
injectabledosageforms—2.5and5mg.Itis
prescribedprimarilyforpatientswhomeet
certain clinical criteria related to obesity
and diabetes. data suggests that while
value and volume-wise sales for the 5mg
formofMounjarohavemorethandoubled
fromApril toMay, outperforming the sale
of2.5mgdosageinMay.

Mounjaro 5 mg sales rose from 9,380
units in April (valued at ~3.08 crore) to

22,940units inMayvaluedat~7.53crore.
Forthe2.5mgform,thedemandgrowth

wasrelativelymutedat19,350unitsinMay,
up from18,270units the previousmonth.
Sales value forMay for the 2.5mg dosage
was around ~5.08 crore in May, up from
~4.8croreinthepreviousmonth.

Growthinthe2.5mgdosageindicatesa
consistent rise in new prescriptions.
Patients start with the 2.5 mg dose after
whichthedosageisslowlyincreased.

“Existing patients are upgrading to
higherdosesafterfourweeks,whereasnew
patients are also onboardingMounjaro in
goodnumbers,”SheetalSapale,vice-presi-

dent (commercial) at Pharmarack, said.
TreatmentwithMounjaro is initiatedwith
the lowest availabledosage form (2.5mg),
which is administered subcutaneously
onceeveryweek.

“The starting dose is usually main-
tained for the first four weeks to help the
patientadjustandminimisepotentialside
effects,”SukhvinderSinghSaggu,director
for Minimal Access, GI and Bariatric
Surgery at the CK Birla Hospital, delhi,
said. After this initial phase, the dose is
escalated to 5 mg weekly, as the weight
loss outcomes tend to be more pro-
nouncedat this level.
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Amidintensecompetition,
Berger’sgrowthinQ4was
aheadofpeers.Whatdid
youdoright?

Wedidn’tdoanythingn
dramaticallydifferent.But
ournetworkexpansionwent
offwell.Wedida fairlygood
jobonthepainter-contractor
front.And,we launcheda
fewinterestingproducts.
our initiativeofgoing
deeper intourbanmarkets
wherewehaveaweakpres-
ence–Pune,Mumbai,Ben-
galuru,Chennaiand
Hyderabad–yieldedsome
results.Therefore, inspiteof
increasedcompetition,we
hadarelativelybetter
growthrate thanallother
players in the industry.on
the industrial side,weare the
leaders inprotectivecoat-
ingsandtherewassome
increasedactivity in the
area.Wegot someof that
advantage.

Youaddedfeetonthe
ground.Whatwasthe
addition?

Thatwasprimarily for then
urbanmarkets.Weadded
about 10percent inFY25.
Theresultswillbe felt in the
currentyearandthenext.

Giventhecompetition,
wouldn’t ithavebeeneasier
togainmarketshare ifyou
hadstayedthecourseon
AkzoNobelacquisition?

Thesearecalls thathaven
tobemadewitha lotof
thought.Forus, itwould
havehelped toaddsome
salesquickly.But thecost
involvedwas toohigh.

Doyouthinkthesame
resultscanbeachieved
throughorganicexpansion?

Weare thenumber2n
brandby far in thedecor-
ativesegment.Butournet-
worksize isone-thirdof the
leader. So,mybrand is
knownbutproductsarenot
available inmanyplaces.
Just increasing theproduct
presencewill givehigher
coverageandpenetration—
it’sdoableorganically.
Acquisitionsareahighrisk
strategy; thereareadvan-
tages inutilisingone'sown
strengths.

Fororganicexpansion,you
are investingabout~2,500

‘Berger is number 2 by amargin
in the decorative paint space’

crore inthenext three
years?

Yes,wewillbe increasingn
capacitybyalmost 30,000
metric tonnespermonth.
That ismore thanenoughfor
ourneeds.

It isbelievedthatJSW
Paints ispoisedtoacquire
AkzoNobel.Doyousee
thefight fornumber2 inten-
sifying?

The fight for number 2n
is not intensifying; the
fight for number 3 is going
to intensify between
Kansai Nerolac, Birla and
JSW.Number 2 position is
too far off –wewill have a
turnover of ~20,000 crore
by 2030. The big fight is for
the third.

What is thebusinessout-
lookforFY26–isurban
demandpickingup?

Notso far–demandisn
sortof static.FromQ3FY25 to
Q4FY25, therewassome
improvement.ButQ1FY26 is
likely tobeonsimilar lines to
Q4FY25.WeexpectQ2FY26
tobebetterdue toanearly
diwali inSeptemberand
further improvement inQ3.
overall, inFY25,wehada

volumegrowthofabout8
percent.Butourvalue
growthwasonly2percent
due topricedropandchange
inproductmix.Weshould
have8-10percentvolume
growththisyearaswell.And
valuegrowthshouldbe5-7
percent.Andonce thisyear
isover, competitionwould
havestabilisedandthen it
wouldbenormalisedgrowth
foreveryone.

Is theearlyonsetofmon-
soonadampener?

Theearlyonsetmayn
somewhat impact theMay
sales forall companies.But
onayearlybasis, itwon’t
impact thesegment.

Youtookapricehikeof1.5-2
percent inQ4.What is the
outlookonprices?

Weincreasedprices inn
Novemberandgot the
advantage inQ4. Idon’t see
furtherhikes—partly
because rawmaterialprices
arebenign.

&
Berger Paints India’s revenuegrowth in the fourth
quarter of 2024-25 (Q4FY25)was the strongest in
fivequarters, aheadof other listedpaintmajors.

In an interviewat its newheadquarters inKolkata,Managing
director (Md) andChiefExecutiveofficer (CEo)AbhijitRoy
tells Ishita AyanDutt in Kolkata onwhat clicked for the
company.Edited excerpts:

CCPA’sdarkpatternadvisory sent to50ecomplayers
India’s consumer protection
watchdog Central Consumer
Protection Authority (CCPA)
recently issued an advisory to
over 50 online platforms,
asking them to eliminate dark
patterns and conduct self-
audits inthreemonths.

The directive was sent to
notjustthee-commercegiants
such as Amazon and Flipkart,
but also to travel aggregators,
food-techplatforms, ride-hail-

ing firms, meditech start-ups,
streaming services and
companies.
BusinessStandardreviewed

a copy of the June 5 email,
whichnotedongoinginstances
of dark pattern use despite
existing guidelines. In some
cases, the CCPA said it had
issued notices. The advisory
citedRule4(9)oftheConsumer
Protection (E-Commerce)
Rules, 2020, which mandates

thatconsumerconsentforpur-
chases must be explicitly
obtained — not recorded
throughpre-tickedcheckboxes
orsimilarmechanisms.

Flipkart said the company
welcomestheCCPA’semphasis
on fostering online consumer
confidence. “We constantly
keep assessing and self-audit
requirements to ensure com-
prehensive and timely com-
pliance, and we see this

advisory as a reaffirmation of
the values already central to
our FlipkartMarketplace Plat-
form.” Business Standard
wrote to platforms including
Amazon,Meesho,Apple,Uber,
BookMyShow,Paytm,Namma
Yatri, Meta, Nykaa, Zomato,
Swiggy, BigBasket, Tata 1mg,
andSnapdeal.However, these
queriesdidnotelicitaresponse
till thetimeofgoingtopress.
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RECORD DATE FOR INCOME DISTRIBUTION CUM CAPITAL WITHDRAWAL (IDCW)
NOTICE is hereby given that Sundaram Trustee Company Limited, the Trustee to Sundaram Mutual Fund, has declared Income Distribution
cum capital withdrawal (IDCW) on the face value of ` 10/- and ` 1,000/- under the following schemes:

# Or subsequent business day if the specified date is a non-business day.
* Income Distribution will be done/IDCW will be paid, net of tax deducted at source, as applicable.

Pursuant to the payment of IDCW, the NAV of the scheme will fall to the extent of payout and statutory levy, if applicable. The IDCW payout
will be to the extent of above mentioned IDCW per unit or to the extent of available distributable surplus, as on the Record Date mentioned
above, whichever is lower. Past performance may or may not be sustained in future. All unitholders under the IDCW Option of the above-
mentioned schemes, whose name appears on the Register of Unitholders on the aforesaid Record Date, will be entitled to receive the IDCW.
The above stated quantum of IDCW and the Record Date were approved by the Board of Directors of Sundaram Trustee Company Limited vide
their circular resolution dated June 06, 2025.

NOTICE

For Sundaram Asset Management Company Ltd
Place: Chennai R Ajith Kumar
Date: June 09,2025 Company Secretary & Compliance Officer

For more information please contact:
Sundaram Asset Management Company Ltd
(Investment Manager to Sundaram Mutual Fund)
CIN: U93090TN1996PLC034615

Corporate Office: 1st & 2nd Floor, Sundaram Towers, 46, Whites Road,
Royapettah, Chennai-14.
Contact No. (India) 1860 425 7237, (NRI) +91 40 2345 2215
www.sundarammutual.com

Regd. Office: No. 21, Patullos Road, Chennai 600 002.

Mutual Fund investments are subject to market risks, read all scheme-related documents carefully.

Scheme Name Plan Option Record Date# Amount of IDCW*
(` Per Unit)

NAV per unit as on
June 05, 2025 (Rs.)

Sundaram Conservative Hybrid Fund Direct Quarterly-IDCW 0.360 21.5703

Regular Quarterly-IDCW 0.325 19.4694

Sundaram Corporate Bond Fund Direct Quarterly-IDCW 0.343 20.3133

Regular Quarterly-IDCW 0.332 19.6824

Sundaram Money Market Fund Direct Quarterly-IDCW 0.19 12.8784

Regular Quarterly-IDCW 0.188 12.7919

Sundaram Short Duration Fund Direct Quarterly-IDCW 0.261 15.3644

Regular Quarterly-IDCW 0.255 15.0088

Sundaram Medium Duration Fund Direct Quarterly-IDCW 0.401 27.6275

Regular Quarterly-IDCW 0.198 13.5896

Sundaram Equity Savings Fund Direct Quarterly-IDCW 0.42 25.1046

Regular Quarterly-IDCW 0.289 17.2284

Sundaram Ultra Short Duration Fund Direct Quarterly-IDCW 18.017 1222.0409

Regular Quarterly-IDCW 17.302 1169.3056

Sundaram Low Duration Fund Direct Quarterly-IDCW 21.800 1272.1049

Regular Quarterly-IDCW 21.077 1227.1249

Sundaram Liquid Fund Direct Quarterly-IDCW 17.259 1165.8055

Regular Quarterly-IDCW 17.188 1160.2755

June 11, 2025
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FORM NO. CAA.2
[Pursuant to section 230(3) and rule 6 and 7]

CP(CAA)/30(CHE)/2025 and CP(CAA)/ 36(CHE)/2025
in

CA(CAA)/55(CHE)/2024 and CA(CAA)/ 54(CHE)/2024

In the matter of Scheme of Amalgamation between
ACSEN TEX Private Limited (Petitioner/ Transferee Company)

AND
RASI G-Energy Private Limited (Petitioner / Transferor Company)

AND
their respective Shareholders and its Creditors

ACSEN TEX PRIVATE LIMITED.,
CIN: U17111TZ1996PTC028337,
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India.

…Petitioner / Transferee Company
RASI G-Energy Private Limited
CIN: U40105TZ2003PTC028334
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India

…Petitioner / Transferor Company

NOTICE is hereby given that the Company Petitions under Section 230
to 232 and other applicable provisions of the Companies Act, 2013
seeking an order for sanctioning the Scheme of Amalgamation between
ACSEN TEX Private Limited (‘Transferee Company’) and RASI G-Energy
Private Limited (‘Transferor Company’) and their respective Shareholders
and its Creditors (“Scheme”) was presented by both the Transferee and
Transferor Companies on 07-05-2025 and 28-05-2025 respectively and
the said Petitions were admitted by the Hon’ble National Company Law
Tribunal, Chennai and fixed for hearing on June 25th, 2025, before the
NCLT, Division Bench (Court – I), Chennai.
Any person desirous of supporting or opposing the said Petition should
send to the Petitioner Companies’ Advocate at the address mentioned
below, notice of his/her intention, signed by him/her or his/her Advocate
along with the appropriate authorization, with his/her name and address,
so as to reach the Petitioner Companies’ Advocate not later than two days
before the date fixed for hearing of the Petition. Where he/she seeks to
oppose the said Petition, the grounds of opposition along with a copy of
his/her affidavit shall be furnished with such notice.
A copy of the Petitions will be furnished by the undersigned to any person
requiring the same on payment of the prescribed charges for the same.

(Under Rule 16 of the Companies (Compromises, Arrangements and
Amalgamations) Rules, 2016)

Sd/- Mr. K.R.Samratt, Advocate
Advocate for the Petitioner Companies

No. 260, New Addl. Law Chambers, High Court Buildings, Chennai-600 104.

Dated : 07-06-2025
Place : Chennai

NOTICE OF HEARING OF THE PETITION

The Andhra Pradesh Dairy Development Co-op Federation Ltd.,
Mangalagiri, Guntur intended for entrusting the Operational
Management of BMCUs on lease/ rental basis.
Interested parties may submit their bids on ap e-procurement
platform @ www.konugolu.ap.gov.in on or before 21-06-2025 by
5:00 PM. The site will remain accessible to download the tender
document w.e.f. 09-06-2025 from 10:00 AM onwards.
For further details the interested parties may contact during
Office hours Phone No: 0863-2381083 / 85, e-mail:
etenders.apddcf@gmail.com. Sd/-

MANAGING DIRECTOR (FAC)

ANDHRA PRADESH DAIRY
DEVELOPMENT COOP. FEDERATION LTD
APIIC TOWERS, IT PARK, MANGALAGIRI - 522 503, GUNTUR.

Notification No: 01/P&I/APDDCF/2016, Date : 09-06-2025
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Mounjaro sales bulkup
60%ondosageupgrade
Sanket koul
NewDelhi, 8 June

Sales of Mounjaro, Eli Lilly’s blockbuster
weight loss and diabetes drug,
surged60percentinMay,forasecondfull
month since its launch in India. It logged
valuesalesworth~12.61croreinMay,com-
paredto~7.88croreinApril.

Thebumperrise,sinceitslaunchinthe
country in March, was due to the rising
demandforthedrugandpatients’gradual
shift towards its higherdosage, according
to market research firm Pharmarack. In
May,volumesalesof the5milligrams(mg)
doseofthedrugclimbed2.5times.

The drug is currently available in two
injectabledosageforms—2.5and5mg.Itis
prescribedprimarilyforpatientswhomeet
certain clinical criteria related to obesity
and diabetes. data suggests that while
value and volume-wise sales for the 5mg
formofMounjarohavemorethandoubled
fromApril toMay, outperforming the sale
of2.5mgdosageinMay.

Mounjaro 5 mg sales rose from 9,380
units in April (valued at ~3.08 crore) to

22,940units inMayvaluedat~7.53crore.
Forthe2.5mgform,thedemandgrowth

wasrelativelymutedat19,350unitsinMay,
up from18,270units the previousmonth.
Sales value forMay for the 2.5mg dosage
was around ~5.08 crore in May, up from
~4.8croreinthepreviousmonth.

Growthinthe2.5mgdosageindicatesa
consistent rise in new prescriptions.
Patients start with the 2.5 mg dose after
whichthedosageisslowlyincreased.

“Existing patients are upgrading to
higherdosesafterfourweeks,whereasnew
patients are also onboardingMounjaro in
goodnumbers,”SheetalSapale,vice-presi-

dent (commercial) at Pharmarack, said.
TreatmentwithMounjaro is initiatedwith
the lowest availabledosage form (2.5mg),
which is administered subcutaneously
onceeveryweek.

“The starting dose is usually main-
tained for the first four weeks to help the
patientadjustandminimisepotentialside
effects,”SukhvinderSinghSaggu,director
for Minimal Access, GI and Bariatric
Surgery at the CK Birla Hospital, delhi,
said. After this initial phase, the dose is
escalated to 5 mg weekly, as the weight
loss outcomes tend to be more pro-
nouncedat this level.
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Amidintensecompetition,
Berger’sgrowthinQ4was
aheadofpeers.Whatdid
youdoright?

Wedidn’tdoanythingn
dramaticallydifferent.But
ournetworkexpansionwent
offwell.Wedida fairlygood
jobonthepainter-contractor
front.And,we launcheda
fewinterestingproducts.
our initiativeofgoing
deeper intourbanmarkets
wherewehaveaweakpres-
ence–Pune,Mumbai,Ben-
galuru,Chennaiand
Hyderabad–yieldedsome
results.Therefore, inspiteof
increasedcompetition,we
hadarelativelybetter
growthrate thanallother
players in the industry.on
the industrial side,weare the
leaders inprotectivecoat-
ingsandtherewassome
increasedactivity in the
area.Wegot someof that
advantage.

Youaddedfeetonthe
ground.Whatwasthe
addition?

Thatwasprimarily for then
urbanmarkets.Weadded
about 10percent inFY25.
Theresultswillbe felt in the
currentyearandthenext.

Giventhecompetition,
wouldn’t ithavebeeneasier
togainmarketshare ifyou
hadstayedthecourseon
AkzoNobelacquisition?

Thesearecalls thathaven
tobemadewitha lotof
thought.Forus, itwould
havehelped toaddsome
salesquickly.But thecost
involvedwas toohigh.

Doyouthinkthesame
resultscanbeachieved
throughorganicexpansion?

Weare thenumber2n
brandby far in thedecor-
ativesegment.Butournet-
worksize isone-thirdof the
leader. So,mybrand is
knownbutproductsarenot
available inmanyplaces.
Just increasing theproduct
presencewill givehigher
coverageandpenetration—
it’sdoableorganically.
Acquisitionsareahighrisk
strategy; thereareadvan-
tages inutilisingone'sown
strengths.

Fororganicexpansion,you
are investingabout~2,500

‘Berger is number 2 by amargin
in the decorative paint space’

crore inthenext three
years?

Yes,wewillbe increasingn
capacitybyalmost 30,000
metric tonnespermonth.
That ismore thanenoughfor
ourneeds.

It isbelievedthatJSW
Paints ispoisedtoacquire
AkzoNobel.Doyousee
thefight fornumber2 inten-
sifying?

The fight for number 2n
is not intensifying; the
fight for number 3 is going
to intensify between
Kansai Nerolac, Birla and
JSW.Number 2 position is
too far off –wewill have a
turnover of ~20,000 crore
by 2030. The big fight is for
the third.

What is thebusinessout-
lookforFY26–isurban
demandpickingup?

Notso far–demandisn
sortof static.FromQ3FY25 to
Q4FY25, therewassome
improvement.ButQ1FY26 is
likely tobeonsimilar lines to
Q4FY25.WeexpectQ2FY26
tobebetterdue toanearly
diwali inSeptemberand
further improvement inQ3.
overall, inFY25,wehada

volumegrowthofabout8
percent.Butourvalue
growthwasonly2percent
due topricedropandchange
inproductmix.Weshould
have8-10percentvolume
growththisyearaswell.And
valuegrowthshouldbe5-7
percent.Andonce thisyear
isover, competitionwould
havestabilisedandthen it
wouldbenormalisedgrowth
foreveryone.

Is theearlyonsetofmon-
soonadampener?

Theearlyonsetmayn
somewhat impact theMay
sales forall companies.But
onayearlybasis, itwon’t
impact thesegment.

Youtookapricehikeof1.5-2
percent inQ4.What is the
outlookonprices?

Weincreasedprices inn
Novemberandgot the
advantage inQ4. Idon’t see
furtherhikes—partly
because rawmaterialprices
arebenign.

&
Berger Paints India’s revenuegrowth in the fourth
quarter of 2024-25 (Q4FY25)was the strongest in
fivequarters, aheadof other listedpaintmajors.

In an interviewat its newheadquarters inKolkata,Managing
director (Md) andChiefExecutiveofficer (CEo)AbhijitRoy
tells Ishita AyanDutt in Kolkata onwhat clicked for the
company.Edited excerpts:

CCPA’sdarkpatternadvisory sent to50ecomplayers
India’s consumer protection
watchdog Central Consumer
Protection Authority (CCPA)
recently issued an advisory to
over 50 online platforms,
asking them to eliminate dark
patterns and conduct self-
audits inthreemonths.

The directive was sent to
notjustthee-commercegiants
such as Amazon and Flipkart,
but also to travel aggregators,
food-techplatforms, ride-hail-

ing firms, meditech start-ups,
streaming services and
companies.
BusinessStandardreviewed

a copy of the June 5 email,
whichnotedongoinginstances
of dark pattern use despite
existing guidelines. In some
cases, the CCPA said it had
issued notices. The advisory
citedRule4(9)oftheConsumer
Protection (E-Commerce)
Rules, 2020, which mandates

thatconsumerconsentforpur-
chases must be explicitly
obtained — not recorded
throughpre-tickedcheckboxes
orsimilarmechanisms.

Flipkart said the company
welcomestheCCPA’semphasis
on fostering online consumer
confidence. “We constantly
keep assessing and self-audit
requirements to ensure com-
prehensive and timely com-
pliance, and we see this

advisory as a reaffirmation of
the values already central to
our FlipkartMarketplace Plat-
form.” Business Standard
wrote to platforms including
Amazon,Meesho,Apple,Uber,
BookMyShow,Paytm,Namma
Yatri, Meta, Nykaa, Zomato,
Swiggy, BigBasket, Tata 1mg,
andSnapdeal.However, these
queriesdidnotelicitaresponse
till thetimeofgoingtopress.
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RECORD DATE FOR INCOME DISTRIBUTION CUM CAPITAL WITHDRAWAL (IDCW)
NOTICE is hereby given that Sundaram Trustee Company Limited, the Trustee to Sundaram Mutual Fund, has declared Income Distribution
cum capital withdrawal (IDCW) on the face value of ` 10/- and ` 1,000/- under the following schemes:

# Or subsequent business day if the specified date is a non-business day.
* Income Distribution will be done/IDCW will be paid, net of tax deducted at source, as applicable.

Pursuant to the payment of IDCW, the NAV of the scheme will fall to the extent of payout and statutory levy, if applicable. The IDCW payout
will be to the extent of above mentioned IDCW per unit or to the extent of available distributable surplus, as on the Record Date mentioned
above, whichever is lower. Past performance may or may not be sustained in future. All unitholders under the IDCW Option of the above-
mentioned schemes, whose name appears on the Register of Unitholders on the aforesaid Record Date, will be entitled to receive the IDCW.
The above stated quantum of IDCW and the Record Date were approved by the Board of Directors of Sundaram Trustee Company Limited vide
their circular resolution dated June 06, 2025.

NOTICE

For Sundaram Asset Management Company Ltd
Place: Chennai R Ajith Kumar
Date: June 09,2025 Company Secretary & Compliance Officer

For more information please contact:
Sundaram Asset Management Company Ltd
(Investment Manager to Sundaram Mutual Fund)
CIN: U93090TN1996PLC034615

Corporate Office: 1st & 2nd Floor, Sundaram Towers, 46, Whites Road,
Royapettah, Chennai-14.
Contact No. (India) 1860 425 7237, (NRI) +91 40 2345 2215
www.sundarammutual.com

Regd. Office: No. 21, Patullos Road, Chennai 600 002.

Mutual Fund investments are subject to market risks, read all scheme-related documents carefully.

Scheme Name Plan Option Record Date# Amount of IDCW*
(` Per Unit)

NAV per unit as on
June 05, 2025 (Rs.)

Sundaram Conservative Hybrid Fund Direct Quarterly-IDCW 0.360 21.5703

Regular Quarterly-IDCW 0.325 19.4694

Sundaram Corporate Bond Fund Direct Quarterly-IDCW 0.343 20.3133

Regular Quarterly-IDCW 0.332 19.6824

Sundaram Money Market Fund Direct Quarterly-IDCW 0.19 12.8784

Regular Quarterly-IDCW 0.188 12.7919

Sundaram Short Duration Fund Direct Quarterly-IDCW 0.261 15.3644

Regular Quarterly-IDCW 0.255 15.0088

Sundaram Medium Duration Fund Direct Quarterly-IDCW 0.401 27.6275

Regular Quarterly-IDCW 0.198 13.5896

Sundaram Equity Savings Fund Direct Quarterly-IDCW 0.42 25.1046

Regular Quarterly-IDCW 0.289 17.2284

Sundaram Ultra Short Duration Fund Direct Quarterly-IDCW 18.017 1222.0409

Regular Quarterly-IDCW 17.302 1169.3056

Sundaram Low Duration Fund Direct Quarterly-IDCW 21.800 1272.1049

Regular Quarterly-IDCW 21.077 1227.1249

Sundaram Liquid Fund Direct Quarterly-IDCW 17.259 1165.8055

Regular Quarterly-IDCW 17.188 1160.2755

June 11, 2025
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FORM NO. CAA.2
[Pursuant to section 230(3) and rule 6 and 7]

CP(CAA)/30(CHE)/2025 and CP(CAA)/ 36(CHE)/2025
in

CA(CAA)/55(CHE)/2024 and CA(CAA)/ 54(CHE)/2024

In the matter of Scheme of Amalgamation between
ACSEN TEX Private Limited (Petitioner/ Transferee Company)

AND
RASI G-Energy Private Limited (Petitioner / Transferor Company)

AND
their respective Shareholders and its Creditors

ACSEN TEX PRIVATE LIMITED.,
CIN: U17111TZ1996PTC028337,
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India.

…Petitioner / Transferee Company
RASI G-Energy Private Limited
CIN: U40105TZ2003PTC028334
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India

…Petitioner / Transferor Company

NOTICE is hereby given that the Company Petitions under Section 230
to 232 and other applicable provisions of the Companies Act, 2013
seeking an order for sanctioning the Scheme of Amalgamation between
ACSEN TEX Private Limited (‘Transferee Company’) and RASI G-Energy
Private Limited (‘Transferor Company’) and their respective Shareholders
and its Creditors (“Scheme”) was presented by both the Transferee and
Transferor Companies on 07-05-2025 and 28-05-2025 respectively and
the said Petitions were admitted by the Hon’ble National Company Law
Tribunal, Chennai and fixed for hearing on June 25th, 2025, before the
NCLT, Division Bench (Court – I), Chennai.
Any person desirous of supporting or opposing the said Petition should
send to the Petitioner Companies’ Advocate at the address mentioned
below, notice of his/her intention, signed by him/her or his/her Advocate
along with the appropriate authorization, with his/her name and address,
so as to reach the Petitioner Companies’ Advocate not later than two days
before the date fixed for hearing of the Petition. Where he/she seeks to
oppose the said Petition, the grounds of opposition along with a copy of
his/her affidavit shall be furnished with such notice.
A copy of the Petitions will be furnished by the undersigned to any person
requiring the same on payment of the prescribed charges for the same.

(Under Rule 16 of the Companies (Compromises, Arrangements and
Amalgamations) Rules, 2016)

Sd/- Mr. K.R.Samratt, Advocate
Advocate for the Petitioner Companies

No. 260, New Addl. Law Chambers, High Court Buildings, Chennai-600 104.

Dated : 07-06-2025
Place : Chennai

NOTICE OF HEARING OF THE PETITION

The Andhra Pradesh Dairy Development Co-op Federation Ltd.,
Mangalagiri, Guntur intended for entrusting the Operational
Management of BMCUs on lease/ rental basis.
Interested parties may submit their bids on ap e-procurement
platform @ www.konugolu.ap.gov.in on or before 21-06-2025 by
5:00 PM. The site will remain accessible to download the tender
document w.e.f. 09-06-2025 from 10:00 AM onwards.
For further details the interested parties may contact during
Office hours Phone No: 0863-2381083 / 85, e-mail:
etenders.apddcf@gmail.com. Sd/-

MANAGING DIRECTOR (FAC)

ANDHRA PRADESH DAIRY
DEVELOPMENT COOP. FEDERATION LTD
APIIC TOWERS, IT PARK, MANGALAGIRI - 522 503, GUNTUR.

Notification No: 01/P&I/APDDCF/2016, Date : 09-06-2025
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Mounjaro sales bulkup
60%ondosageupgrade
Sanket koul
NewDelhi, 8 June

Sales of Mounjaro, Eli Lilly’s blockbuster
weight loss and diabetes drug,
surged60percentinMay,forasecondfull
month since its launch in India. It logged
valuesalesworth~12.61croreinMay,com-
paredto~7.88croreinApril.

Thebumperrise,sinceitslaunchinthe
country in March, was due to the rising
demandforthedrugandpatients’gradual
shift towards its higherdosage, according
to market research firm Pharmarack. In
May,volumesalesof the5milligrams(mg)
doseofthedrugclimbed2.5times.

The drug is currently available in two
injectabledosageforms—2.5and5mg.Itis
prescribedprimarilyforpatientswhomeet
certain clinical criteria related to obesity
and diabetes. data suggests that while
value and volume-wise sales for the 5mg
formofMounjarohavemorethandoubled
fromApril toMay, outperforming the sale
of2.5mgdosageinMay.

Mounjaro 5 mg sales rose from 9,380
units in April (valued at ~3.08 crore) to

22,940units inMayvaluedat~7.53crore.
Forthe2.5mgform,thedemandgrowth

wasrelativelymutedat19,350unitsinMay,
up from18,270units the previousmonth.
Sales value forMay for the 2.5mg dosage
was around ~5.08 crore in May, up from
~4.8croreinthepreviousmonth.

Growthinthe2.5mgdosageindicatesa
consistent rise in new prescriptions.
Patients start with the 2.5 mg dose after
whichthedosageisslowlyincreased.

“Existing patients are upgrading to
higherdosesafterfourweeks,whereasnew
patients are also onboardingMounjaro in
goodnumbers,”SheetalSapale,vice-presi-

dent (commercial) at Pharmarack, said.
TreatmentwithMounjaro is initiatedwith
the lowest availabledosage form (2.5mg),
which is administered subcutaneously
onceeveryweek.

“The starting dose is usually main-
tained for the first four weeks to help the
patientadjustandminimisepotentialside
effects,”SukhvinderSinghSaggu,director
for Minimal Access, GI and Bariatric
Surgery at the CK Birla Hospital, delhi,
said. After this initial phase, the dose is
escalated to 5 mg weekly, as the weight
loss outcomes tend to be more pro-
nouncedat this level.
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Amidintensecompetition,
Berger’sgrowthinQ4was
aheadofpeers.Whatdid
youdoright?

Wedidn’tdoanythingn
dramaticallydifferent.But
ournetworkexpansionwent
offwell.Wedida fairlygood
jobonthepainter-contractor
front.And,we launcheda
fewinterestingproducts.
our initiativeofgoing
deeper intourbanmarkets
wherewehaveaweakpres-
ence–Pune,Mumbai,Ben-
galuru,Chennaiand
Hyderabad–yieldedsome
results.Therefore, inspiteof
increasedcompetition,we
hadarelativelybetter
growthrate thanallother
players in the industry.on
the industrial side,weare the
leaders inprotectivecoat-
ingsandtherewassome
increasedactivity in the
area.Wegot someof that
advantage.

Youaddedfeetonthe
ground.Whatwasthe
addition?

Thatwasprimarily for then
urbanmarkets.Weadded
about 10percent inFY25.
Theresultswillbe felt in the
currentyearandthenext.

Giventhecompetition,
wouldn’t ithavebeeneasier
togainmarketshare ifyou
hadstayedthecourseon
AkzoNobelacquisition?

Thesearecalls thathaven
tobemadewitha lotof
thought.Forus, itwould
havehelped toaddsome
salesquickly.But thecost
involvedwas toohigh.

Doyouthinkthesame
resultscanbeachieved
throughorganicexpansion?

Weare thenumber2n
brandby far in thedecor-
ativesegment.Butournet-
worksize isone-thirdof the
leader. So,mybrand is
knownbutproductsarenot
available inmanyplaces.
Just increasing theproduct
presencewill givehigher
coverageandpenetration—
it’sdoableorganically.
Acquisitionsareahighrisk
strategy; thereareadvan-
tages inutilisingone'sown
strengths.

Fororganicexpansion,you
are investingabout~2,500

‘Berger is number 2 by amargin
in the decorative paint space’

crore inthenext three
years?

Yes,wewillbe increasingn
capacitybyalmost 30,000
metric tonnespermonth.
That ismore thanenoughfor
ourneeds.

It isbelievedthatJSW
Paints ispoisedtoacquire
AkzoNobel.Doyousee
thefight fornumber2 inten-
sifying?

The fight for number 2n
is not intensifying; the
fight for number 3 is going
to intensify between
Kansai Nerolac, Birla and
JSW.Number 2 position is
too far off –wewill have a
turnover of ~20,000 crore
by 2030. The big fight is for
the third.

What is thebusinessout-
lookforFY26–isurban
demandpickingup?

Notso far–demandisn
sortof static.FromQ3FY25 to
Q4FY25, therewassome
improvement.ButQ1FY26 is
likely tobeonsimilar lines to
Q4FY25.WeexpectQ2FY26
tobebetterdue toanearly
diwali inSeptemberand
further improvement inQ3.
overall, inFY25,wehada

volumegrowthofabout8
percent.Butourvalue
growthwasonly2percent
due topricedropandchange
inproductmix.Weshould
have8-10percentvolume
growththisyearaswell.And
valuegrowthshouldbe5-7
percent.Andonce thisyear
isover, competitionwould
havestabilisedandthen it
wouldbenormalisedgrowth
foreveryone.

Is theearlyonsetofmon-
soonadampener?

Theearlyonsetmayn
somewhat impact theMay
sales forall companies.But
onayearlybasis, itwon’t
impact thesegment.

Youtookapricehikeof1.5-2
percent inQ4.What is the
outlookonprices?

Weincreasedprices inn
Novemberandgot the
advantage inQ4. Idon’t see
furtherhikes—partly
because rawmaterialprices
arebenign.

&
Berger Paints India’s revenuegrowth in the fourth
quarter of 2024-25 (Q4FY25)was the strongest in
fivequarters, aheadof other listedpaintmajors.

In an interviewat its newheadquarters inKolkata,Managing
director (Md) andChiefExecutiveofficer (CEo)AbhijitRoy
tells Ishita AyanDutt in Kolkata onwhat clicked for the
company.Edited excerpts:

CCPA’sdarkpatternadvisory sent to50ecomplayers
India’s consumer protection
watchdog Central Consumer
Protection Authority (CCPA)
recently issued an advisory to
over 50 online platforms,
asking them to eliminate dark
patterns and conduct self-
audits inthreemonths.

The directive was sent to
notjustthee-commercegiants
such as Amazon and Flipkart,
but also to travel aggregators,
food-techplatforms, ride-hail-

ing firms, meditech start-ups,
streaming services and
companies.
BusinessStandardreviewed

a copy of the June 5 email,
whichnotedongoinginstances
of dark pattern use despite
existing guidelines. In some
cases, the CCPA said it had
issued notices. The advisory
citedRule4(9)oftheConsumer
Protection (E-Commerce)
Rules, 2020, which mandates

thatconsumerconsentforpur-
chases must be explicitly
obtained — not recorded
throughpre-tickedcheckboxes
orsimilarmechanisms.

Flipkart said the company
welcomestheCCPA’semphasis
on fostering online consumer
confidence. “We constantly
keep assessing and self-audit
requirements to ensure com-
prehensive and timely com-
pliance, and we see this

advisory as a reaffirmation of
the values already central to
our FlipkartMarketplace Plat-
form.” Business Standard
wrote to platforms including
Amazon,Meesho,Apple,Uber,
BookMyShow,Paytm,Namma
Yatri, Meta, Nykaa, Zomato,
Swiggy, BigBasket, Tata 1mg,
andSnapdeal.However, these
queriesdidnotelicitaresponse
till thetimeofgoingtopress.
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RECORD DATE FOR INCOME DISTRIBUTION CUM CAPITAL WITHDRAWAL (IDCW)
NOTICE is hereby given that Sundaram Trustee Company Limited, the Trustee to Sundaram Mutual Fund, has declared Income Distribution
cum capital withdrawal (IDCW) on the face value of ` 10/- and ` 1,000/- under the following schemes:

# Or subsequent business day if the specified date is a non-business day.
* Income Distribution will be done/IDCW will be paid, net of tax deducted at source, as applicable.

Pursuant to the payment of IDCW, the NAV of the scheme will fall to the extent of payout and statutory levy, if applicable. The IDCW payout
will be to the extent of above mentioned IDCW per unit or to the extent of available distributable surplus, as on the Record Date mentioned
above, whichever is lower. Past performance may or may not be sustained in future. All unitholders under the IDCW Option of the above-
mentioned schemes, whose name appears on the Register of Unitholders on the aforesaid Record Date, will be entitled to receive the IDCW.
The above stated quantum of IDCW and the Record Date were approved by the Board of Directors of Sundaram Trustee Company Limited vide
their circular resolution dated June 06, 2025.

NOTICE

For Sundaram Asset Management Company Ltd
Place: Chennai R Ajith Kumar
Date: June 09,2025 Company Secretary & Compliance Officer

For more information please contact:
Sundaram Asset Management Company Ltd
(Investment Manager to Sundaram Mutual Fund)
CIN: U93090TN1996PLC034615

Corporate Office: 1st & 2nd Floor, Sundaram Towers, 46, Whites Road,
Royapettah, Chennai-14.
Contact No. (India) 1860 425 7237, (NRI) +91 40 2345 2215
www.sundarammutual.com

Regd. Office: No. 21, Patullos Road, Chennai 600 002.

Mutual Fund investments are subject to market risks, read all scheme-related documents carefully.

Scheme Name Plan Option Record Date# Amount of IDCW*
(` Per Unit)

NAV per unit as on
June 05, 2025 (Rs.)

Sundaram Conservative Hybrid Fund Direct Quarterly-IDCW 0.360 21.5703

Regular Quarterly-IDCW 0.325 19.4694

Sundaram Corporate Bond Fund Direct Quarterly-IDCW 0.343 20.3133

Regular Quarterly-IDCW 0.332 19.6824

Sundaram Money Market Fund Direct Quarterly-IDCW 0.19 12.8784

Regular Quarterly-IDCW 0.188 12.7919

Sundaram Short Duration Fund Direct Quarterly-IDCW 0.261 15.3644

Regular Quarterly-IDCW 0.255 15.0088

Sundaram Medium Duration Fund Direct Quarterly-IDCW 0.401 27.6275

Regular Quarterly-IDCW 0.198 13.5896

Sundaram Equity Savings Fund Direct Quarterly-IDCW 0.42 25.1046

Regular Quarterly-IDCW 0.289 17.2284

Sundaram Ultra Short Duration Fund Direct Quarterly-IDCW 18.017 1222.0409

Regular Quarterly-IDCW 17.302 1169.3056

Sundaram Low Duration Fund Direct Quarterly-IDCW 21.800 1272.1049

Regular Quarterly-IDCW 21.077 1227.1249

Sundaram Liquid Fund Direct Quarterly-IDCW 17.259 1165.8055

Regular Quarterly-IDCW 17.188 1160.2755

June 11, 2025
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FORM NO. CAA.2
[Pursuant to section 230(3) and rule 6 and 7]

CP(CAA)/30(CHE)/2025 and CP(CAA)/ 36(CHE)/2025
in

CA(CAA)/55(CHE)/2024 and CA(CAA)/ 54(CHE)/2024

In the matter of Scheme of Amalgamation between
ACSEN TEX Private Limited (Petitioner/ Transferee Company)

AND
RASI G-Energy Private Limited (Petitioner / Transferor Company)

AND
their respective Shareholders and its Creditors

ACSEN TEX PRIVATE LIMITED.,
CIN: U17111TZ1996PTC028337,
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India.

…Petitioner / Transferee Company
RASI G-Energy Private Limited
CIN: U40105TZ2003PTC028334
having its Registered Office at; No.47, Co-operative Colony,
Uppilipalayam, Coimbatore-641015, Tamilnadu, India

…Petitioner / Transferor Company

NOTICE is hereby given that the Company Petitions under Section 230
to 232 and other applicable provisions of the Companies Act, 2013
seeking an order for sanctioning the Scheme of Amalgamation between
ACSEN TEX Private Limited (‘Transferee Company’) and RASI G-Energy
Private Limited (‘Transferor Company’) and their respective Shareholders
and its Creditors (“Scheme”) was presented by both the Transferee and
Transferor Companies on 07-05-2025 and 28-05-2025 respectively and
the said Petitions were admitted by the Hon’ble National Company Law
Tribunal, Chennai and fixed for hearing on June 25th, 2025, before the
NCLT, Division Bench (Court – I), Chennai.
Any person desirous of supporting or opposing the said Petition should
send to the Petitioner Companies’ Advocate at the address mentioned
below, notice of his/her intention, signed by him/her or his/her Advocate
along with the appropriate authorization, with his/her name and address,
so as to reach the Petitioner Companies’ Advocate not later than two days
before the date fixed for hearing of the Petition. Where he/she seeks to
oppose the said Petition, the grounds of opposition along with a copy of
his/her affidavit shall be furnished with such notice.
A copy of the Petitions will be furnished by the undersigned to any person
requiring the same on payment of the prescribed charges for the same.

(Under Rule 16 of the Companies (Compromises, Arrangements and
Amalgamations) Rules, 2016)

Sd/- Mr. K.R.Samratt, Advocate
Advocate for the Petitioner Companies

No. 260, New Addl. Law Chambers, High Court Buildings, Chennai-600 104.

Dated : 07-06-2025
Place : Chennai

NOTICE OF HEARING OF THE PETITION

The Andhra Pradesh Dairy Development Co-op Federation Ltd.,
Mangalagiri, Guntur intended for entrusting the Operational
Management of BMCUs on lease/ rental basis.
Interested parties may submit their bids on ap e-procurement
platform @ www.konugolu.ap.gov.in on or before 21-06-2025 by
5:00 PM. The site will remain accessible to download the tender
document w.e.f. 09-06-2025 from 10:00 AM onwards.
For further details the interested parties may contact during
Office hours Phone No: 0863-2381083 / 85, e-mail:
etenders.apddcf@gmail.com. Sd/-

MANAGING DIRECTOR (FAC)

ANDHRA PRADESH DAIRY
DEVELOPMENT COOP. FEDERATION LTD
APIIC TOWERS, IT PARK, MANGALAGIRI - 522 503, GUNTUR.

Notification No: 01/P&I/APDDCF/2016, Date : 09-06-2025


